HE dealers who enjoy the 

largest volume of poultry 

feed business are those who 
make their selling plans early. Now 
is the time to bring your mailing list 
up to date, to take an inventory of 
yourself and your stock and to plan 
a systematic advertising and personal 
contact campaign. See your local 
hatcheryman and the postmaster and 
get them to keep you informed on 
who buys baby chicks. Make it a 
point to call on these prospects. If 
you can arrange it, take orders for 


chicks or handle them yourself. 
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\ S CONTINUOUS as the flow of the 
Mississippi on whose banks it stands, the 
Wabasha Roller Mill Co. has milled flour 

for more than half a century. And during all these 

years there has been but one standard of produc- 


\ tion—the HIGHEST QUALITY POSSIBLE. 
\ Today, modernized in every department, Wabasha j 
\ cherishes and maintains these traditions which have / 
\ made Big Jo the leading flour in the family trade. / 
/ 
BEST INTHE WORLD 


Woven into Wabasha tradition are its 

veteran dealers, many of whom have de- 

pended steadfastly and profitably upon 4 
Big Jo’s quality since the ‘f 


mill was started. They 
have always known, as Fd 
many have since discov- 
ered, that Big Jo is “Best f 
\ in the world.” 


ROLLER MILL 


JO FLOUR 


WABASHA ROLLER MILL 
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“VITA is 
pes 4 blen led 


Pacific ©, Product 
it gives faster. n mixes? ftom the 
producti Wth, lower m with fe 
tains i nm and better b dine”? high. 
tum, phosph » Copper, t con- 
Miner, you esium, In ne 
'S speak for th -VITA 
e€mselves, 
\ 


tai all 11 rified vitami i 
ViHAMELS 


supplies 34 inventories in one bag, thus helping to cut down your invest- 


Cpl ment in stocks. Start the New Year off to increased sales and profits by using 


VERIFIED VITAMINS 


ee Vitamelk in your feeds. Let us send you further details. 


You can obtain all of these quality products including all types of feed ingredients at our own 
warehouse established for your convenience at 41st Street and Lincoln Avenue, Milwaukee. 


FEED - GRAIN - SCREENINGS 


PAETOW COMPANY 


GRAIN & STOCK EXCHANGE MILWAUKEE, WIS. 
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might nullify the effect of their adver- 
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vestment. It will pay readers to trade 
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Mixed S Faster Flour 
Car Plan... IN URE Feed Turnover 
BETTER PROFITS 


Cr Mixed Car plan makes it possible for any dealer 

to g all of his flour and feed supplies from us, making it 
very casy to keep a full, fresh stock of all items constantly. 
You sever need be out of any item. 
If yu are handling some of our products now, include all 
of cur items in your next order. If you are not handling 
any of our products, make up a trial order and see how 
you: flour and feed business will improve. 


PEYTER PAN FLOUR (Family Short Patent) 
PRIZE MEDAL FLOUR (Bakers Short Patent) 
EMPIRE FLOUR (Standard Patent) 


Excelsior’s 40% Concentrate 


Excelsior’s Egg Mash, Sr.,—also Jr. 18% 
Excelsior’s Growing Mash 18% 
Excelsior’s Starting Mash 18% 
Excelsior’s Pig Meal 18% 
Excelsior’s 16% Dairy Feed (also 20, 24 and 32%)...... 

Excelsior’s Grain Balancer : 32% 
Excelsior’s All Mash Starting and Growing.................... 18% 
Excelsior’s Turkey Growing Mash 22% 
Excelsior’s Turkey Starting Feed 26% 
Excelsior’s Complete Hog Feed 15% 
Excelsior’s Camel Fancy Wheat Feed 16% 


BRAN — STANDARD MIDDLINGS 
GE OUR MIDDLINGS — RED DOG 


EXCELSIOR MILLING COMPANY 
MINNEAPOLIS, MINN. 
FRANK J. KOVARIK, President and Manager 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat @®nan 
Wheat Middlinga 
Rye Middlings 
Malt Sprouts 
Anewens Gnaina 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


CHICAGO 


oney 


You! 


@ A sure bet this spring to make more money than in 1937. 
@ A much bigger spring chick hatch is coming — 
@ A much bigger demand for good chick feeds will follow. 


Arcady Wonder Chick Mashes are the answer — 


@ Buy now and make your profits for this spring assured. 


ARCADY FARMS MILLING CO. 


ILLINOIS 
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> of the drama and 


color and excitement of life today 
comes to us over the air. We de- 
pend upon radio to entertain us, 
to keep us informed, to give us 
first-hand pictures of important 
events as they take place all over 
the world. 

In its own field, NOPCO XX 
has made an equally impressive 
record of service. NOPCO was 
first to develop and offer to the 
feed trade a standardized source 


You can depend upon 


NOPCO XX 
As you depend upon RADIO 


of Vitamins A and D. By financ- 
ing research at agricultural col- 
leges and by constant experiment 
and testing in its own plants and 
on leading farms, NOPCO has 
contributed largely to the knowl- 
edge of Vitamins A and D and 
their importance in farm feeds. 
And NOPCO has built this 
knowledge into its product. 
Because of its leadership year 
after year, NOPCO has become a 
symbol of dependability to thou- 
sands of feed manufacturers . 
has furnished them an absolutely 
reliable Vitamin A and D prod- 
uct which they can mix in their 
feeds with complete confidence in 


Spectrophotometer — Nopco 
Spectroscopic Laboratory 


its potency. For NOPCO XX 
never varies. Every drum lives 
up to the same guarantee 
3000 U.S.P. units of Vitamin A 
and yoo A.O.A.C. chick units of 
Vitamin D per gram. 

Standardized amounts of Vita- 
mins A and D in your feeds mean 
better satisfaction for your cus- 
tomers and, in turn, better busi- 
ness for you. Start now relying 
upon NOPCO XX for accurate, 
dependable and economical Vita- 
min A and D content in your 
feeds. A card to NOPCO will 
bring you full information, with- 
out obligation. 


NATIONAL OIL PRODUCTS CO., INC.— ESSEX ST., HARRISON, N. J. 


OF THE INDUSTRY 
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Better Conditions in Feed Trade 
Aim of Eastern Federation 


tendance at the annual convention of 

the Eastern Federation of Feed Mer- 
chants to be held at Syracuse, N. Y., Feb- 
ruary 18 and 19 this year than there has 
been since the NRA. 

On the morning of February 18 a busi- 
ness session open to all feed men will be 
held in the Hiawatha room of the Onon- 
daga hotel. Right then and there will be 
the opportunity for feed men to express 
their views on what would be good for 
the feed business. A report on recent 
legislation that affects the feed trade in 
several states will be presented for con- 
sideration, and a resolution committee 
composed of some of the best minds in 
the federation will be ready to formulate 
policies. 

Will Relate to Business 

It is expected that the resolutions that 
are proposed at this meeting will point 
the way for future action of the federa- 
tion’s officers, such action that will im- 
prove conditions in the feed trade or at 
least attempt to prevent conditions from 
growing worse. The saying, “What is 
everybody’s business is nobody’s busi- 
ness,” is just as true as ever. The indi- 
vidual feed merchant should do his part 
at this meeting to give weight to the pol- 
icies adopted there. 

Members of the Northeastern States 
Feed Manufacturers association, realizing 
the importance of this convention, are 
planning to meet with the federation. An 
exhibit of advertising will show the feed 
merchant how to improve his efforts in 
selling. 

After the luncheon Emil Hansen, pres- 
ident, Syracuse chamber of commerce, 
will speak. As Mr. Hansen is president of 
the New York State Builders’ Supply 
association, he will be able to give the 
convention pointers on trade association 
functions. 

During the afternoon Holton V. Noyes, 
commissioner of agriculture and markets, 
New York state, will deliver an address. 

The American Institute of Accountants 
will be represented on the program by 
Doctor George M. Bennett, professor of 


. oo will be more reason for at- 
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© Meets at Syracuse, 
By LOUIS E. THOMPSON 


accounting, Syracuse university. Doctor 
Bennett is a practicing accountant. He 
will describe accounting as related to the 
retail feed merchant; how to keep tax 


ALBERT J. THOMPSON 


Mr. Thompson, Wycombe, Pa., president of 
the Eastern federation, will preside at the con- 
vention sessions. His brother, Louis, author of this 
article, is secretary of the organization. 


records in order and why sound account- 
ing principles will enable the merchant to 
maintain price levels based on proper 
cost determination. 

As it did last year, the Rural New- 
Yorker will favor the federation by send- 
ing William A. O’Brien to speak at this 
meeting. At the 1937 convention Mr. 
O’Brien stirred his listeners by discussing 
the supreme court. His timely subject 
for 1938 is, “Where Are We Headed?” 

Trueman H. Preston, president, New 
York Highway Users Conference, will ex- 
plain the uses of taxes on gasoline. 

The service the Cornell nutrition school 


N. Y., February 18-19 


can render feed merchants will be dis- 
cussed by L. C. Norris, professor of 
poultry husbandry and chairman of the 
Cornell nutrition school. 

Politics and Economics 

In the evening the annual banquet will 
be the occasion of both the serious topics 
and the entertainment. Chester Leasure, 
manager of the referenda and resolutions 
department, National chamber of com- 
merce is coming from Washington to 
speak on the political and economic situ- 
ation. Mr. Leasure’s subject is “On Capi- 
tol Hill.” Arranged thus, the emphasis of 
the program for the evening will be on the 
serious side, but there will be entertain- 
ment, too. 

The Saturday morning meeting will be 
fully as important as that of the previous 
day. A discussion of the policies to be 
followed by the federation should be con- 
tinued, and the report of the resolutions 
committee ought to be given final con- 
sideration by a full attendance of mem- 
bers. Also, the transaction of the regular 
business of the organization must be 
concluded, and this business should have 
the members’ thoughtful attention. 


@ E. R. SELLSTROM has taken over 
the Corn Belt Mill, Rockwell City, Ia. He 
was formerly located at Algona, Ia. 

@ MANN BROS. have remodelled and 
reopened their flour mill at Shumway, 
Ill., and are now operating a feed business. 


@ O. G. JOHNSON, manager, Farmers 
Cooperative Co., Florence, Ia., died Jan- 
uary 1 after an illness of three months. . 


NORTHWEST CONVENTION 

Dates for the annual convention of the 
Northwest Retail Feed association have 
been tentatively set for May 9 and 10 at 
the Nicollet hotel, Minneapolis. Officers 
of the organization are asking members 
for suggestions on the topics of discus- 
sion which they wish to have included in 
the program. 
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There is a feed store in central Illinois 
that is located in a building formerly used 
as a church. Likewise, Paul Evans oper- 
ates a feed store in a rather unusual loca- 
tion at Springfield, Ill.—the former inter- 
urban station. 

* * 

R. C. Benson, they tell me, has been in 
the feed business at Rock Island, IIl., for 
50 years or more. I understand his feed 
store has been located on the “square” 
for a half century. The “square” is a bit 
of paved street which is used by farm 
customers constantly because of the large 
amount of parking space available. I do 
not know Mr. Benson’s age, but one might 
guess that he has passed the 70 year mile- 
stone. They say he can easily pick up a 
100 pound sack of feed, carry it out and 
put it in a car as easily as a youngster. 


Friendly Chats With Feed Men 


VISITOR GATHERS MANY INTERESTING FACTS 


The Gingerich folks of Wellman, Ia., 
put out an interesting calendar this year. 
It has the appearance of being hand tinted 
and shows an airplane view of the home 
town, Wellman, Ia. Of course, the Maple 
Crest buildings show up prominently in 
the picture. Originally a small hatchery, 
the Maple Crest business has grown by 
leaps and bounds under the capable man- 
agement of Art Gingerich. Specializing in 
the hatching, growing and marketing of 
turkeys, the concern has gained nation- 
wide fame. Feeding has always been of 


WE SURE OWE 
ALOT TO THAT 


STERLING FEED 
DEALER! 


s 
> 
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STERLING 
CHICK RATION 


DON’T WORRY- THIS 
STERLING CHICK RATI 
HAS PAID HIM TOO! 


FAST, SAFE GROWTH FOR CHICKS 
FAST, SURE PROFITS FOR YOU! 


Poultrymen are going to push their spring chicks fast this year. 
They'll want a fast-working feed—and one they know is safe. 
Sterling Chick Ration is a pure, clean feed that gives a chick every- 
thing needed for healthy, rapid growth. It is blended and balanced 
with easily digested proteins, high quality minerals and all the essen- 
tial vitamins, including vitamins E and G. As a special feature, it is 
granulated coarser than most chick mashes to make it more appetiz- 

ing and to prevent packing in the 


nostrils. Sterling Chick Ration has a 
well established reputation for building 
chicks into profitable, high producing 
pullets at a low feeding cost. Your cus- 
tomers will be asking for Sterling 
Chick Ration this spring. Be ready to 
meet their demands—stock up on Ster- 
ling Chick Ration now. 


LISTEN IN 


Every week day morning 
at 7:00 A. M. over radio sta- 
tion WCCO, clowning Clel- 
lan Card is busy entertaining 
farm families—and_ incident- 
ally, selling them Northrup, 
King feeds. Presented in be- 
half of Northrup, King deal- 
ers, this program is creating 
hundreds of new users and 
boosters for Northrup, King 
products. 


Wholesale Feeds and Seeds 


NORTHRUP, KING CO. 


Minneapolis, 


DEPENDABLE 
SINCE 1884 


Minnesota 


great importance in this business and the 
organization does a big feed business. 

A rather unusual angle to the calendar 
mentioned is the fact that the name of 
A. C. Gingerich, his associate E. N. Fos- 
ter and 28 employees’ names appear on 
the calendar. 

It is hard to believe, but there is one 
feed dealer out in the great midwest who 
has no sign on the exterior of his building, 
no name on the windows, no window dis- 
plays or anything else to indicate his con- 
nection with the feed business. I called 
at that store as a matter of curiosity and 
soon learned there was no story there 
about business building ideas which I 
could write. As a rule, it is easy to locate 
the feed store in any community by the 
excellent exterior signs which get atten- 
tion. 

It is most unusual, to say the least, to 
read a newspaper advertisement of a feed 
dealer who urges customers NOT to feed 
for early markets. Here is part of such 
an advertisement. 


FEED 


We wish to call your attention to the 
new method of feeding your hens; sim- 
ply have your feed hoppers with three 
compartments, put shelled corn in one 
compartment, whole oats in another 
compartment, and fill the other with 
Blank Balancer. Keep the hoppers 
well filled and provide plenty of 
warm drinking water; then watch the 
results. When you go away there is 
no need to worry about feeding the 
chickens, for they are always fed so 
long as the hoppers are kept filled. 


There is a chain of grocery stores in 
central Iowa operating under the name of 
the Peter Pan stores. A nationally-known 
brand of feeds is also handled along with 
groceries. Down in one corner of their 
newspaper advertisements is always a box 
in which is listed “FARM SPECIALS.” 
Here are featured egg pellets, block salt, 
oyster shell and other feed items. In ad- 
dition, the store features many grocery 
items in quantities—coffee in five pound 
packages, ten pound sacks of table salt, 
lye in half dozen lots and other items in 
quantities, catering exclusively to quantity 
farm buyers. At the bottom of this farm 
section of their advertisements is always 
this line, “WANTED, ALL YOUR 
FRESH EGGS.” It strikes us as being a 
smart bit of merchandising, this combin- 
ing many appeals to farm trade in a small 
space. The stores get a lot of farm trade 
and the advertising is due for some credit 
—a lot of credit, we believe. 

George Schaaf, feed dealer at Des 
Moines, Ia., makes good use of whiting 
for signs on his plate glass windows. 
Such signs talk. 
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Denounce Direct Buying and Selling 
At Indiana Convention 


e C. C. Barnes Is Reelected as President 


NHE buying of grain direct from 
truckers and producers at the termi- 
~ nal market and selling of feed and 
produce direct to consumers were severely 
condemned by members of the Indiana 
Grain Dealers association at the annual 
convention held at the Columbia club, In- 
dianapolis, January 24 and 25. These ac- 
tivities, in a resolution adopted, were 
termed “‘unethical and contrary to good 
business.” More than 470 persons regis- 
tered for the convention to comprise the 
largest attendance in years. 
Barnes Remains President 

Claude C. Barnes, Winchester, was 
chosen president of the association at the 
close of the business sessions. Chris Eg- 
ley, Fort Wayne, was elected vice presi- 
dent, and R. B. McConnel, Indianapolis, 
was named treasurer. New directors 
chosen were F. R. Garber, Boggstown; 
Charles S. Weirick, Indianapolis; Lee 
Evans, Remington, and Lowell Hutchin- 
son, Arlington. 

Mr. Barnes, in his address which opened 
the convention, cited the political menace 
as a need for a strong organization among 
the dealers. He also urged grain and feed 
men to consider the seriousness of con- 
tinually mounting taxes. 

“Most of you,” he said, “are paying out 
more to hire auditors and extra help to 
make up your tax reports and keep out of 
trouble than you paid out for all your 
taxes a few years back. 

Check Your Margins 

“Now is a good time to check up on 
your net margin of profit on the commodi- 
ties you handle. Increased overhead and 
direct expense is mounting so rapidly that 
we must either widen our margin or go 
out of business. Your increase in taxes 
alone should justify a considerable 
spread.” 

Fred K. Sale, Indianapolis, secretary, 
reviewed the accomplishments of the as- 
sociation for the past year and the report 
of R. B. McConnel, Indianapolis, treas- 
urer, revealed the organization to be in 
sound financial standing. 

The afternoon session was opened with 
a discussion on national legislation by 
George Booth, Lamson Bros. Co., Chicago, 
substituting for Ray B. Bowden, executive 
vice president, Grain & Feed Dealers Na- 
tional association, who was unable to at- 
tend. Mr. Booth is a past president of 
the national organization and is now serv- 
ing as chairman of the legislative com- 
mittee. 

Commodity Exchange Hearings 

He discussed the recent hearings con- 
ducted by the commodity exchange admin- 
istration on the proposed earlier notice of 
delivery dates on futures trading and limi- 
tation of volume by any one person or 
firm. He also called attention to the two 
bills on the farm adjustment act, one 


? 
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originated by the senate and the other in 
the house. Both of these measures, he 
explained, are now in the hands of a con- 
ference committee selected from both 
branches of congress. The senate bill pro- 
poses to regulate commerce in corn, wheat, 


GEORGE E. BOOTH 


Mr. Booth, Lamson Bros. Co., Chicago, past 
president and now chairman of the legislative 
committee for the Grain & Feed Dealers National 
association, gave an interesting explanation of 
pending legislation at the convention. 


cotton and rice and to maintain parity of 
prices and to preserve an ever-normal 
granary. Mr. Booth explained that no sug- 
gestion is contained in the senate bill that 
the government should own any grain. 

The house bill, he added, goes farther 
and says that the government should as- 
sist in the marketing of grain through han- 
dling, storage and the maintaining of re- 
serves. 

It’s Anybody’s Guess 

“Congress,” Mr. Booth declared, “is not 
greatly excited about either of these bills. 
What will result, nobody knows.” 

Mr. Booth concluded his talk with a dis- 
cussion on the possibility of new process- 
ing taxes and explained the proposed bill 
limiting the length of trains to 70 cars. 

Kenneth S. Templeton, president of the 
Chicago Board of Trade, explained the 
value of grain hedging operations as price 
insurance. His address is published else- 
where in this issue of The Feed Bag. 

Friendly Competition Best 

The afternoon session ended with a dis- 
cussion on trucking of grain to terminal 
markets and resulted in the adopting of a 
resolution condemning this practice. The 
value of maintaining friendly relations 
with competitors was also discussed by L. 


A. Darner, Lawrenceville Roller Mill Co., 
Lawrenceville. 

The annual banquet was held in the eve- 
ning with hundreds of men and ladies in 
attendance. Charles A. Bowler, Shelby- 
ville, Ind., was the principal speaker. An 
elaborate floor show was followed by danc- 
ing. 

K. L. Kennicott, secretary, Lumbermans 
Casualty Co., Indianapolis, Ind., opened 
the following morning’s session with an 
address on accident hazards and protec- 
= for the country elevator and feed 
mill. 

Talks on Salesmanship 

What constitutes a salesman and real 
selling was analyzed in an address by H. 
L. Fogleman, Harrisburg, Pa. 

“Salesmanship,” he declared, “cannot be 
taught but the science of it can. Sales- 
manship is business building through the 
giving of satisfaction which will bring re- 
peat business and assure profits. No trans- 
action is just unless it is profitable to both 
buyer and seller. 

“The science of business is the science 
of service but service must be right in 
quality, quantity and manner. Of these, 
manner is most important. What you say 
counts only 25 per cent, while how you 
say it counts 75 per cemt. Personality sells 
goods and builds business. When you 
serve properly you can write the word 
service putting two lines through the “S” 
and making it a dollar sign. 

Honor Roll Adopted 

David K. Steenbergh, managing editor 
of The Feed Bag, Milwaukee, followed 
with a discussion of the Honor Roll Plan 
for discouraging direct selling which was 
originated by the Central Retail Feed as- 
sociation of which he is secretary and 
which has been in effect in the territory 
served by the organization for three years. 

“The Honor Roll,” he said, “must not 
be a big stick but it should serve as an 
instrument to improve the general welfare 
of the feed industry.” 

Mr. Steenbergh compared the listing of 
firms on the Honor Roll to the appearance 
of the seal of acceptance and approval of 
the American Medical association or the 
Good Housekeeping Institute on various 
products. 

Following his talk the directors of the 
Indiana association voted to adopt the 
Honor Roll Plan and put it in effect. 


@ GREEN & CO., Evansville, Wis., has 
been dissolved after operating under re- 
ceivership for some time. 


@ HINKLEY GRAIN CO., Hinkley, IIl., 
is constructing a new sheet metal elevator 
of 50,000 bushel capacity to replace the 
one destroyed by fire last December. Ace 
Clark, manager, mourns the loss of his 
mother who died February 4. 
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NEW BUSINESS 
EXTRA BUSINESS 


at 
4 
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DOING FOR ME 


IT WILL DO THE SAME FOR YOU! 


GEM AIL THIS COUPON TODAY 
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Name 
Dealer 


Hundreds of feed dealers are al- 
ready increasing their 1938 profits 
with W. I. O.—Wayne’s new sensa- 
tional Chick Starter merchandising 
plan for feed dealers. 


W. I. O. builds profitable, new 
Chick Starter business—extra busi- 
ness—for you, and increases old 
business. It makes more profits for 


WAYNE FEEDS 


Allied Mills, Inc., Service Dept., Fort Wayne, Indiana 
Sure, I want all the details about W. I. O. Send them to me at once. 


you and reduces feed costs for your 


customers. 


Join the crowd of happy dealers 
who are already cashing in. It’s 
not too late — just send in the 
coupon below and we’ll send 
you full information about this 


new profit-building plan. 


Address 
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Cditorial Comment 


THE PRICE-CUTTER There are occasions when it seems highly desirable 
CUTS HIS THROAT to recall one or another of the old “bromides” which 

sometimes are called business axioms. The one we 
have in mind at present is: “Quality is remembered long after price is forgotten.” 


This homely truth seems to have escaped the feed trade in recent months. There 
is a mad scramble to cut prices—to meet competition, of course—and a conse- 


quently increasing pressure on the manufacturers for cheaper and cheaper 
merchandise. 


For example, the chain stores may advertise Guess Who’s flour at 25 cents per 
bag under quotations for established brands. The feed dealer finds it impossible 
to make a similar reduction on his quality brand so he asks his mill, or some other 
mill, for “something cheap.” The result is kitchen failures for his customers and 
an eventual decline in his flour business. It takes good wheat to make good flour 
and good flour to make good bread. 


Chain stores, however, are not altogether to blame for price cutting. Lack of 
neighborliness among the feed merchants in many localities has long been an 
important cause. A customer tells Dealer Jones that Dealer Smith sells egg mash 
for less money and so Jones, without even checking the truth of the statement, 
cuts his price. Any feed dealer who is not friendly with his competitors is paying 
real money for the privilege of carrying a chip on his shoulder. The quality of the 
feed necessarily suffers, too, when prices are continually cut. 


The other day we clipped a large advertisement from an Ohio newspaper. It 
read: “Notice! Due to the fact of Unfair Competition we announce: We Will 
Mix Your Feed Free of Charge.” 


The next move may be free call for and delivery service after which one or 
more of the “unfair” competitors may close their doors. We don’t know what was 
the offending “unfair competition” in this case but we are confident it was caused 
by unfriendliness and resulting misunderstanding. The mixing of feed is a 
service which should rightly be charged for if rendered on a quality basis. 


In no other industry is quality more important than in the flour and feed 
business. Quality is necessary for results and results determine the true value of 
the flour and feed you sell. Stick to quality and you can prove the worth of your 
merchandise. Stick to quality and your customers will stick to you. 


DAVID K. STEENBERGH 
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Air Conditioned lowa Feed Store 


Pleasant Place to Shop 


HERE is a lot of talk these days 

about the small town and how it is 

said to be fading from the picture. 
At times it is claimed that merchants in 
villages and small towns are to blame be- 
cause they have not kept abreast of the 
times. Whether this is true generally or 
not, that accusation can not be hurled at 
the feed, flour and general merchandise 
business of P. F. Dravis at Rossville, Ia. 

The frame structure which houses the 
Dravis store was destroyed by fire some 
time ago. Since Rossville, an inland vil- 
lage in Allamakee county, had no sizable 
fire fighting equipment, the building was 
quickly consumed after fire was discov- 
ered. Many feed dealers, operating in 
such a small village, might well have 
called it a day and refused to build and 
re-establish the business. Not so with P. 
F. Dravis. He knew the community would 
support an up-to-date retail store which 
could and would give service to feeders, 
farmers and the few residents of the vil- 
lage. Plans were started almost immedi- 
ately for a modern, up-to-the-minute 
store. It was built on the site of the 
previous store and completed a few weeks 
ago. 

It may or may not be the only air- 
conditioned feed store in the United 
States. But it is, without doubt, the only 
air-conditioned feed and general store in 
the tall corn state. Air-conditioned, in this 
case, means cooling and heating. The 
store’s own pressure water system, steam 
heating plant and modern interior and 
exterior arrangements all point toward 
careful and modern-day planning. 

Everything possible is being done to 
make the Dravis store a place where farm 
people will WANT to come to buy mash, 
stock salt, grit, flour—and other farm 
needs including overalls, gloves and sup- 
plies in general. For instance, there are 
modern rest rooms, a large refrigerator, 
modern counters and shelves, ample and 
well-lighted display windows, ample park- 
ing space in front of the store AND an 
electrolier and cement sidewalk and steps 
in front of the store. The latter, well 
lighted sidewalks and steps are particular- 
ly appreciated in bad weather. 

The management of this store recog- 
nizes the fact that in busy seasons much 
of the farm shopping is done at night. 
Hence the lighted parking space in front 
of the store. The cement walk or loading 
dock makes it easy to load feed and bulky 
items into farm cars and trucks. This is 
another convenience which the farm trade 
appreciates. 

It is said that the Dravis store did a 
$38,000 business in the old location dur- 
ing the past year. Mr. Dravis contends 
that a country store run on the plan of 
a decade ago has no chance these days. 
Automobiles and paved roads will take 
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e P. F. Dravis Believes in Going Modern 


the trade on to progressive competitors, 
he says. 

“Farmers naturally would rather buy 
bulky goods like feeds and flour at a near- 
to-home place than to haul them from 
towns farther away,” is the way he puts 
it. Operating on that basis, Mr. Dravis 
gives farmers a place to buy feeds that is 
inviting and modern in every manner. 

He recognizes the fact that farm people 
may go to the city to buy furniture, home 
appliances and dress clothing. Obviously, 
it is impossible for one store in a rural 
community to stock such items to a de- 
gree that affords wide selection. On the 
other hand, the Dravis store at Rossville 
can and does stock the items which are 
in greatest demand. 

Not only has the Dravis store changed 
greatly in appearance, but the type of 
merchandise has changed with the years. 
Today, Mr. Dravis must have the fancy 
goods demanded by his farm trade such 
as olives, mayonaise and tea. Bread is 
now purchased in the store, he maintains, 
displacing the home baking task of the 
past. The store carries in stock the items 
which farmers demand, be they groceries, 
work clothing, poultry feed or poultry 
supplies. 

The community recognizes the fact that 


Mr. Dravis has given it a modern retail 
store. Farm families accompany the 
farmer to the store when he goes in to 
buy feed. The inviting appearance of the 
store draws the farm wife inside the doors 
where she buys household needs while her 
husband buys feeds. 

The store at Rossville is one of three 
retail stores owned by Mr. Dravis. The 
others are located at Waukon and Post- 
ville, Ia. John Huffman is manager of the 
new establishment at Rossville. Assisting 
him in the store are his son Leroy and 
Ross Canoe. 

Of late years we have heard much about 
increased production of dairy cows and 
poultry due to air-conditioning the build- 
ings which house them. Electric lights, 
electric fans, screened barn doors and 
windows all seem to have a beneficial ef- 
fect in keeping out flies and keeping dairy 
cows at a comfortable temperature. 

Who knows but what air-conditioned 
feed stores may become a dominating fac- 
tor in drawing farm trade, especially when 
the thermometer registers 99 in the shade. 
At any rate, the modern, air-conditioned 
Dravis store is an inviting place to buy 
feed when the summer sun boils down or 
winter’s icy blasts send the mercury down 
to sub-zero. 


Helped Defeat the 


British 


Glen Moore Mills, located in northern Chester county, Pa., can be justly listed among those old 
mills in the chain in proximity to Valley Forge which actually ground grain for George Washington's 
soldiers. It is a wood and stone structure erected in early 1700 and is still in operation. 
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Dont LET 


DEFICIENCIES 
steal your 
customers’ 


poultry profits 


HELP BUILD FLOCK HEALTH BY 


ADDING RELIABLE SUPPLEMENTS 


TO YOUR FEEDS 


Use KRACO for these reasons: 


1. For Hatchability and Growth.. 

because of KRACO’S abun- 
dance of important nutritive 
elements of milk, including the 
Vitamin G Complex (made up of 
Lactoflavin, the anti-dermatitic 
and anti-paralytic factors). 


2 Helpful for Coccidiosis Control 
. . because of Kraco’s high 
Lactose content. 


In addition, Kraco contains the 
valuable Lactalbumin (protein) 
of high supplementary value, and 
milk minerals. 


70% Lactose 
rich in Vitamin G Complex 
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“NOW DON’T WORRY, MY DEAR! 
WE GET KRACO AT EVERY 
MEAL HERE, YOU'LL BE 
AS HEALTHY AS | AM 

IN NO TIME!” 


@ Poultrymen frequently miss those “extra” profits simply because their feeds 
are deficient in certain factors necessary for maintaining flock health and vitality. 

One of these factors is the Vitamin G Complex, containing Lactoflavin—essen- 
tial to hatchability and required for growth, according to scientists at leading 
Experiment Stations. 

Scientific feeding tests showed that when the ration was balanced in every way 
except that it did not include Vitamin G (Lactoflavin), chicks showed poor growth. 
However, when an abundance of Vitamin G (Lactoflavin) was added to the ration 
by means of dried whey, chicks grew normally. 


KRACO — for Hatchability and Growth 


Kraco—a superior dried cheese whey made by Kraft, is an economical, rich 
source of Vitamin G (Lactoflavin). That's One Reason why wise poultrymen 
insist on feeds containing Kraco. 

But here are More Reasons why it is important to add Kraco to feeds: 

Kraco contains 70% lactose, of great value in helping control coccidiosis; 

Kraco is a good source of milk protein (Lactalbumin); 

Kraco contains Milk Minerals, for chick bone development; 

Kraco contains the anti-dermatitic and anti-paralytic factors, helpful in pro- 
tecting flocks against these disastrous diseases. 

And yet, with all these advantages Kraco is economical to use! 


Satisfied customers are steady customers! Play safe! Add Kraco Dried Cheese 
Whey to your feeds. 


 KRACO, 


DRIED CHEESE WHEY 


MAIL THIS COUPON for latest Scientific Data on Flock Growth and High Hatchability 


KRAFT- PHENIX CHEESE CORPORATION 
Dept. FB-2, 400 Rush Street, Chicago, Illinois 


Name 


Address. 


City. State. 
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Dealers Must Pay 


“Windfall Tax” 


On Refunds From Millers 


® Rebate on Flour Purchases Not All “Velvet”’ 


EED dealers who have accepted 

checks from mills as refunds on 

processing taxes on flour are liter- 
ally “on the spot” with Uncle Sam ex- 
tending his palm for the “take.” 

All reimbursements from processors and 
vendors thus received are subject to a 
windfall tax of 80 per cent and must be 
reported to your district internal revenue 
office on or before March 15, 1937, on 
Form 945 entitled “Return of Tax on 
Unjust Enrichment”. You are not required 
to report refunds received in 1937 until 
March 15, 1938. 

Filling Out the Form 

Suppose, for example, that you have 
received and accepted refunds in the 
amount of $1,000 on 1,000 barrels of flour 
at $1.00 a barrel covering the period when 
the processing taxes were impounded and 
on up to January 6, 1936, when that pro- 
vision of the AAA was declared unconsti- 
tutional by the United States supreme 
court. On page three of Form 945 under 
the heading “computation of net income 
from reimbursements from vendors on 
purchases of articles or services” and after 
“name of commodity” you write the word 
“flour.” Then, directly under the word 
“flour” you place the amount ($1,000) 
which you received as refunds. 

Deductions Are Allowed 

You might gasp for air if you now stop 
to make a mental calculation and figure 
that you must pay 80 per cent of the 
$1,000 or $800 as a windfall tax. But wait 
a minute! 

There are certain deductions to which 
you are entitled and if you fill out Form 
945 properly you can reduce what you 
hastily considered a staggering amount. 

First of all, suppose you took an inven- 
tory of your floor stocks as of January 6, 
1936, (which you should have done) and 
found that you had 300 barrels of flour 
on hand. You presumably bought this 
flour from your miller with the processing 
tax included in the price, and since it was 
still stock on hand you did not have an 
opportunity to pass the tax on to the con- 
sumer before the tax was declared un- 
constitutional. 

Therefore, you can rightly maintain that 
you were not unjustly enriched and can 
enter the 300 barrels at $1.00 a barrel 
for a total of $300 as a deduction. This 
is how you do it. 

Floor Stocks vs. Windfall 

Turning back again to page 3 of Form 
045 where you entered the $1,000 you will 
find a line reading, “Less expense and fees 
reasonably incurred in obtaining such re- 
imbursements, refunds and credits.” Few, 
if any, feed dealers went to the legal ex- 
pense to get their money back so merely 
draw a line through this and above it 
write: 

“Less goods on hand or inventory as 
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Stick to Your Guns, Mr. Dealer 


Lt February The Feed Bag published an article on the “unjust 
enrichment” tax levied on feed dealers who received refunds for 
processing taxes on flour. This information was widely acclaimed, and 
by popular request the article appearing a year ago is being reprinted. 
The requirements for filling out Form 945 on which the income 
must be reported still apply but there have been several develop- 
ments since that time which every feed dealer should bear in mind. 


Originally it was understood that all refunds received during 1936 
should be included on Form 945 which was due March 15, 1937. It 
was also understood that any refunds obtained from the mills during 
1937 should be classified as 1937 income and should be filed by March 
15 this year. Now, however, the government takes the stand that 
refunds received in 1937 are to be considered as 1936 income and in 
many cases a 25 per cent penalty is being assessed. 


The Feed Bag believes this stand to be unfair and urges all of its 
dealer readers to insist that refund monies received during 1937 should 
be classified as income for that year and should file their tax reports 
accordingly. Those who commit themselves and agree to call it 1936 
income make themselves liable for the 25 per cent penalty. 


The government’s contention is that the retail feed business is con- 
ducted on an accrual basis and that many dealers had contracts with 
mills containing an agreement that the processing taxes would be 
refunded and consequently had assurance of receiving the money dur- 
ing 1936, the year the processing tax was declared unconstitutional. 
There is sound basis for argument as to whether money is accrued 
until it is actually received. Therefore, the feed dealer should insist 
on filing monies received in 1937 in his 1937 reports and await the 
final decision on this point which is bound to come due to the pres- 


sure being exerted by taxpayers. 


of January 6, 1936—300 barrels at $1.00 
a barrel.” 

Now write $300.00 directly under the 
$1,000 you have already entered and sub- 
tract it to get your net income which in 
this case amounts to $700.00. 

Your windfall tax now is 80 per cent of 
$700.00, or a total of only $560.00. Even 
that may look exorbitant to you but you 
can still pare it down. And here’s how. 

Suppose that you have computed your 
corporation or individual income tax and 
find that on your 1936 income you must 
pay the government $200.00. This $200.00 
tax is based on your gross receipts plus 
the $1,000 received in refunds which you 
must enter as part of your gross income. 
But, supposing that you find by deduct- 
ing the $1,000 refund your income tax will 
amount to only $100.00. Very well. Then 
you are allowed to deduct the difference 
between $200.00 and $100.00, which in 
this case amounts to $100.00. Taking this 
amount off the $560.00 windfall tax, you 
now find that your debt to Uncle Sam is 
$460.00. And that is about as well as you 
can do unless you are a tax magician. 

When you are ready to send in your 
report to the government the front page 
of Form 945 will look like this: 


Item 4. Taxable Income ......$700.00 


Item 5. (80 per cent of 
560.00 
Item 6. Less credit for in- 
come and_ excess 
.............. 100.00 

Item 7. Balance of tax.......... 460.00 

You probably wonder why you should 
take credit for only $1.00 a barrel on your 
floor stocks tax, when you have already 
filed a claim for refund with the govern- 
ment on Form P.T. 72 for approximately 
$1.38. The internal revenue department, 
however, reports that an adjustment will 
be made on the difference at the time an 
audit of your claim is made. Deputies 
are expected to call at your office to check 
your records to see if they conform to 
reports you have filed on P.T. 72 and 
Form 945. 

The government will have a record of 
all persons who received refund checks, 
as the firms making reimbursements are 
required to fill out Form 945A giving the 
name and address of the company or in- 
dividual to whom payment was made 
and the amount. These forms, in many 
cases, will not be in the hands of the vari- 
ous internal revenue offices until shortly 
before or on March 15, 1937. Therefore, 
it will be up to the dealer who has accept- 
ed refund checks and is subject to the 


(Continued on Page Thirty-nine) 
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More Sales! More Profits Per Sale! Greater | 
Repeat Business! INVESTIGATE this great 
money-maker and get YOUR extra profits 
this spring. Sell the farmer the ONE and 
ONLY balancer he needs to feed out his corn. 
Cash in on the bumper corn crop. Sell 


SARGENT 


MINRAL 
MEAT MEAL 


This combination mineral and tankage feed 
gives you several times the profit of tank- 
age. And you can sell 5 times aS much as 
you would of ordinary mineral. 


It’s a big repeater because it sells at about 
the same price as tankage, yet it feeds 
TWICE as FAR. 


Dealers report profits from $50 to $400 a 
month extra on Sargent Minral Meat Meal. 
Learn the facts about the largest selling 
mineral, protein and vitamin combinatien in 
the midwest today. Write for our special 
dealer introductory offer and Free literature. 
Get these extra profits THIS SPRING. 


Spring Sales 


Sargent & Co 


Campai 

aler do all the work. This 
ur customers looking 

Special sale 


tainment. 
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Cash in on 1938's Greater Demand for Bet- 
ter Baby Chicks. Sell this “Old Reliable” 
Chick Starter that gives you greater profits. 


SARGENT 
STARTING 
MASH 


Sargent’s will give you the kind of 
profits you’ve always wanted to get 
from poultry feeds. You'll find a mar- 
ket ready and waiting for Sargent 
Starting Mash—because your custom- 
ers already know how much better it 
works, and how it brings more chicks 
through safely. 


Dealers everywhere are selling more 
and more Starting Mash. It builds 
extra business. Sell Sargent’s. Build 
BIGGER volume, and make more 
money as you do. 


you 
without obligation. € mailed to 


SARGENT 


DES MOINE 


( | 
} 
TEAR OUT THIS 4p and write today. Full par- ae 
ticulars on Minral Meat Meal, Starting Mash, and a 
other Sargent bi -m 
Company im 
for the Sa 
leading ra 
literature, contests, loca] feeder meetings » Ww A 
with ente © Nearly a Half Century of Quality Feeds a a 


“Good breeding puts the eggs into a 
hen—good feeding gets them out.” 
Right!—but the kind of feeding makes 
a world of difference in the quality of 
the eggs produced. Hatching quality is 
of first importance at this time of year. 


High hatchability and livability go 
hand in hand. Both depend on good 
pre-natal care because it is just as im- 
portant to provide for this in produc- 
ing chicks as in the case of animals 
which carry their young. Much atten- 
tion has been paid to the care and feed- 
ing of chicks and other babies after 
they are born. Not enough emphasis 


has been put on the right feed and care before birth to insure husky embryos. 


The value of your breeding ration is measured by results in terms of hatchable eggs 


and livable chicks. It’s a matter of feed efficiency. 


Dry skim milk has what it takes to get results in a breeding mash—more chicks per 
hundred eggs! It is the complete milk product for efficient feeds. Be sure to use 
enough for real economy. Our Feed Service Department will be glad to help you 


with any questions on this subject. 


Ameriean Dry Milk Institute, Ine. 
Drawer C, 221 N. La Salle St. 


CHICAGO, ILL. 
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(.W. Duncan, Former Farmer, Puts 
Mill on Paying Basis 


® Hog Feeders Make Profitable Sideline 


@¢ ; BELIEVE training as a farmer is 
4 the best possible background for a 
feed dealer,” says C. W. Duncan, 
pro orietor of El Paso Milling Co., El 
Pao, Ill. “It is much easier for a farmer 
to earn the feed and milling business than 
for a feed man to learn farming. While 
a jeed dealer who has had no experience 
as a farmer can undoubtedly give some 
advice on feeding problems from reading, 
from talking with farmers, and from 
statements made in the advertising matter 
of feed manufacturers, he is not in posi- 
tion to give the type of advice that comes 
from real practical experience in the feed- 
ing of livestock.” 

Mr. Duncan should know whereof he 
speaks because, after spending many years 
as a practical farmer, last April he took 
over the feed mill of the El Paso Milling 
Co. This mill was established some 18 
years ago and has passed through several 
ownerships. While the mill was in opera- 
tion when Mr. Duncan took it over, it 
could hardly be called a “going” concern 
only in the sense that it had been going 
down all the time. Taking the mill in 
this condition, Mr. Duncan is bringing it 
up to a profit-showing basis. 

Talks Farmers’ Language 

He had never operated a mill before 
and had this to learn. But he knew feeds 
from every angle as a practical feeder of 
livestock of various kinds. Therefore, 
what he had to learn was only the mechan- 
ical part of mill operation. This he learned 
quickly. Using no form of formal adver- 
tising, his reputation as a farmer in his 
community has been his only promotional 
asset. He has found this asset, however, 
to be a most effective one in bringing 
customers to his mill, not only for custom 
grinding but for the commercial feeds he 
handles. He can talk to farmers in their 
own language without any of the flourishes 
or high-pressure talk sometimes offered by 
mere feed salesmen. 

The mill he took over is conveniently 
located near the center of the village. The 
mill proper is 20x20 feet and two stories 
high. A covered unloading shed ten feet 
wide and the length of the mill on one 
side and a similar loading shed on the 
opposite side afford a convenient arrange- 
ment for handling the business. The mill 
is equipped with a 24-inch grinder and a 
mixer of 1000 pounds capacity. 

Mixes Specified Formulas 

Custom grinding forms the largest part 
of the business. Mr. Duncan does not at 
present put out a brand of feeds under his 
own name but he is contemplating doing 
so in the near future. However, he keeps 
a supply on hand of ingredients used for 
feeds and makes up any favorite formula 
that a farmer may desire, furnishing for 
the blend whatever items the farmers do 
not have themselves. If a farmer is not 
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satisfied with the feed he is using, Mr. 
Duncan can suggest a formula to suit the 
specific condition. 

In addition to custom grinding, a na- 
tionally-advertised brand of commercial 
feeds is handled. Like the custom grind- 
ing, this business has also increased since 
Mr. Duncan took over the mill. 

Bulk feeds of all kinds are also kept 
in stock. Hog feeds and poultry feeds lead 
in the number of sales with dairy feeds 
and steer feeds following closely. 

Handles Hog Feeders 

Besides feeds, a line of hog feeders is 
carried. These, says Mr. Duncan, are a 
good side line in a hog-growing section. 
They make a profitable side line not only 
in themselves but they assist in the sale 
of hog feeds, and the sale of hog feeds 
often results in the sale of a feeder also. 

Mr. Duncan’s business so far has been 
a one-man affair. However, the prospects 
indicate that some help will be necessary 
in the near future. 

“We use nothing spectacular to attract 
the attention of customers,” says Mr. 
Duncan. “We started to bring the busi- 


ness of our mill from a losing proposition 
when we took it over to a profitable one. 
It has been hard work to build up the 
business. By strict attention to business, 
by doing only quality grinding and han- 
dling quality feeds, and by honest live- 
and-let-live methods, we are slowly forg- 
ing ahead. Although our business is grow- 
ing only slowly, the gain is steady, and, 
what is more, promises to be permanent. 
We believe that a permanent business 
built up in this way, with an ever-increas- 
ing clientele of permanent customers, is 
better than a flash-in-the-pan business 
built up by ———_ advertising. or 
high-pressure methods.” 


oe 


@ W. C. SHERWELL & CO., Burke, 
N. Y., has opened a branch store at Cha- 
teaugay, N. Y. W. L. Moe has been 
appointed manager. 

@ HYDETOWN MILLING CO., Titus- 
ville, Pa., is undergoing reorganization and 
Wills Mead has become sole manager. 
Business is being conducted without inter- 
ruption. 


Swinging on the Barnyard Gate 


Wlu we 


29.79 —> 


“I think she used to have an India rubber act with a circus.” 


el7e 


i | : 
| 
& 
: 
f 
a 
gE 
we 
id 
tid 
4 
| 
3 
» 
cal» 4 
( 
i 
5 
| fr 4 
fee ah 
SSE 4 \N~ 
cues 
4 
| = ree — 4 
: 


This Sales Manager’s Criticisms 


May Not Apply to You But— 


© Read This Article and Think It Over 


WAS sitting across the desk from 

the sales manager of a large feed 

manufacturing concern. In his many 
years of experience he had seen the feed 
business grow from humble beginnings to 
one of the ranking industries of the coun- 
try. He had handled scores of salesmen, 
interviewed thousands of dealers, gone 
into the farm territory with them to show 
them how to merchandise. 

“T’m afraid,” he declared, “that in this 
day of science we are taking too much for 
granted. We think that modern adver- 
tising, the radio and the agricultural col- 
leges have done a complete job of educat- 
ing our prospects to the value of feeding 
a balanced ration. We forget that there 
is still a lot of pioneering work to be done. 
We do not fully realize that before we can 
sell a man our brand of feed he must first 
be sold on the idea of using a balanced 
ration.” 

What Salesman Found 

The corners of the salesmanager’s 
mouth curved downward in determination. 

“A month ago,” he said, ‘“‘we were check- 
ing over the tonnage of one of our dealers. 
He operated in a splendid farming com- 
munity where there are plenty of cattle 
and chickens. Yet this dealer was moving 
only a few tons of our feed per month. 
It didn’t seem possible. 

“So, anxious to discover the trouble, I 
sent one of our star salesmen to the dealer 
to help him get some new business. The 
reports our man sent back lifted me out 
of my chair.” 

He and the dealer called on ten farmers 
one day. They found eight of them using 
a straight grain ration with possibly a lit- 
tle linseed meal or bran and letting it go 
at that. Four of the farmers said they 
had never heard the name of the feed 
the dealer handled. Two of the most pro- 
gressive, and they were above the average 
farmers, were using our feed with success- 
ful results and they were sold on it. 

“The dealer was a good business man 
in his store. His windows featured fine 
displays; the surroundings were neat and 
inviting. But he had fallen down miser- 
ably on the job of getting from behind his 
desk and pioneering up and down those 
country roads. 

Cart Before the Horse 

“Sure, he sent out advertising literature 
and used regular space in his home town 
paper. But these efforts fell like so much 
unfertile seed on hard rock. He told the 
farmers in fine, understandable language 
about the vitamins in our feeds, the sci- 
entific balance of protein and carbohy- 
drates. But he was trying to sell the farm- 
ers without first educating them on the 
value of a balanced ration. 

“Our company spends thousands of dol- 
lars in farm paper advertising and in di- 
rect mail literature. It does everything 
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By EMIL J. BLACKY 


humanly possible to help the dealer do a 
selling job. But I am convinced that all 
this is to no avail without the dealer ac- 
tually talking to the farmers who have, 
in this enlightened age, remained in the 


Pennsylvania Chief 


JOHN V. NOLAN 


Mr. Nolan, Malvern, Pa., was recently elected 
president of the Southeastern Pennsylvania Feed 
Merchants association. The organization has been 
brought to new life and plans many activities on 
behalf of the feed trade. Mr. Nolan recently 
leased the Viaduct Mill at Malvern which he will 
operate in connection with his present business. 
He celebrated his birthday, January 11. 


dark on the extra profits to be made in 
modern feeding. 

“How many dealers, for instance, take 
a census of their territory. How many 
know how many cows and chickens there 
are in the community they serve? How 
many are there who know the number of 
farmers not using their feeds? And do 
they exhaust every effort to get them on 
their customer list before they give up 
trying? 

“Modern commercial feeds today are of 
such good quality, that no dealer should 
be handicapped by the fact that he is try- 
ing to pawn off an inferior product on his 
trade. The laboratory, the knowledge of 
nutrition experts, exhaustive research, the 
actual results of feeding tests are incor- 
porated in every bag. 

“T do not mean to be critical of our 
modern feed dealers. It appears, however, 
that in their belief that the products they 


handle are of such quality that they 
should sell themselves, they forget the 
fundamentals upon which their business 
must be built. 

“There is still a pioneering job to do 
out on those farms. Jim Brown needs 
that heart-to-heart, over-the-barnyard-gate 
talk which is only possible by personal 
contact with the feed dealer or his sales 
representative. He may read advertising 
and listen to the radio, but he’s still from 
Missouri. He wants to be shown right in 
his own feeding lot that the balanced ra- 
tion will put more dollars into that bank 
account; will buy him more of the luxuries 
of life. 

“In the many years of experience as 
salesmanager for my company I have 
found dealers who have not forgotten 
these fundamental principles of selling in 
the maze of scientific terms surrounding 
the products they handle. These men 
know almost to a bird and a cow how 
much poultry and livestock is being raised 
in their community. They know exactly 
what tonnage they are doing and how 
much more they should have. And they 
keep plugging away right down on the 
farm until they get the volume to which 
they are entitled.” 

Are you one of these successful men, 
Mr. Dealer, or have you, too, forgotten 
that you must still serve as a pioneer? If 
so, sit down today and start an analysis 
of your trade territory. You will be sur- 
prised how much business is slipping 
through your fingers. 

Do it now and perhaps the salesmanager 
who talked to us in alarm across the desk 
for an hour will give us another interview 
a year hence and tell you what a good 
merchandiser you really are. 


@ L. S. TRIPP LUMBER CO., Munde- 
lein, Ill,, has been reorganized and Ed 
Blum has been appointed manager. Feed 
and grain is being handled. 


@ SPRAGUE ROLLER MILLS, Renns- 


selaer, Ind., has opened a downtown feed 
store near the Washington street bridge. 


@ MRS. M. L. SPRIGGS has opened the 
Waverly hatchery and feed store, Waver- 
ly, Ohio. 


@ WALTER E. RICH, owner of the 
Rich Grain Co., Otterbein, Ind., mourns 
the loss of his wife. A son, Lester, sur- 
vives. 


@ HAROLD NICOLL, proprietor of the 
Nicoll hatchery and feed store, Mechanics- 
ville, Ia., has purchased the Morley eleva- 
tor at Morley, Ia., taking possession, Feb- 
ruary 1. It will be operated under the 
name Morley Feed & Grain Co. 
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VITAMO 


the elusive vitamins that make 
AT LAST . the Vitamin A potency in feeds can 


be guaranteed. This elusive vitamin, which oxidizes when 
it comes in contact with the air in ordinary products, is 
now protected and preserved in VITAMOL . . . actually 
sealed into molasses which has been previously homogen- 
ized by a new process. Through this new process, devel- 
oped after two years of research and using specially 
invented machinery, both Vitamin A and the highly im- 
portant Vitamin D are “shot” into molasses under high 
pressure and speed, and their potencies guaranteed even 
after mixing. 


ALSO .. 


. the growth Vitamin B, anti-chick pellagra 


and anti-dermatitis factors of Vitamin G, and the sex- 
vitamin E—-all extremely valuable in feeds—are present to 
a marked degree in VITAMOL through this natural 


carrier, Molasses. 


PRICE ADVANTAGE - 


feeding more PROFITABLE 


EXTRA FEED VALUE... VITAMOL is a 
palatable, easy-to-digest product of high feed value—rich 
in minerals, digestible carbohydrates and protein, in con- 
trast with almost no feed value in fish oils. In VITAMOL 
fatty acids are eliminated and rancidity prevented. This 
product cannot impart a fishy taste to meat, but instead, 
actually improves flavor. 


MIXING .... VITAMOL makes possible the most 
effective distribution of vitamins in feeds, due to the fact 
that it is water soluble and that it is readily absorbed by 
dry feeds. VITAMOL does not congeal like oil, and if 
kept indoors and free from ex- 
posure to cold weather, will 


flow readily at all times. a" 
= 

S 

. in addition > 


to the superior 


Photomicrograph of VITAMOL 
shows how vitamin globules are 
trapped in molasses. 


VITAMOL, Inc. 
91 Wall Street, New York City, N. Y. 


Premier Peat Moss Corporation 


General Distributors 


150 NASSAU STREET, 


qualities which VITAMOL possesses over ordinary 
vitamin products, this improved vitamin-carrier, re- 
duces greatly the cost of vitamin protection per ton 
of feed. Not only is VITAMOL less expensive than 
other vitamin products, but it offers you worthwhile 
freight savings. 


Investigate VITAMOL today. You are guaranteed 
a superior product, with Vitamin A sealed-in against 
oxidation, a great saving in price. 


SAPONIFIABLE OIL, 
‘MOLASSES 


Test tubes above show compar- 
ative content of VITAMOL and 
cod liver oil. Note that sapon- 
ifiable oil is largely useless as a 
feed, while molasses contains 
minerals, carbohydrates, protein. 
Vitamin G (filtrate factor) and 
other feeding values. 


Send me at once full information about VITAMOL, 1 
describing the sealed-in Vitamin A and other advantages, l 
and how I can save money on vitamin protection. I 
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State 


! Premier Peat Moss Corp. 
150 Nassau St., New York City, N. Y. 
City 
NEW YORK CITY, N. Y. L 
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When in the Market for: 


@ Mill Feeds — Linseed Oil Meal — Cotton Seed Meal 
Charcoal — Alfalfa Meal — Calcium — Cod Liver Oil 


Write or Wire 


JOBBING DIVISION 


Of FARM SERVICE COMPANY 


DIVISION OF GENERAL MILLS, Inc. 
407 So. Fourth Street Main 8317 


Minneapolis, Minn. 


@ A. D. HAYES CO., dealers in grain, 
coal, seeds, feeds and building material 
has moved its offices from New London 
to Mt. Pleasant, Ia. C. F. Hayes is pres- 
ident of the firm. 


@ NORTHWESTERN Distributing Co. 
plant, Mason City, Ia., which was de- 
stroyed by fire last December with 
damage estimated at $30,000 is under- 
going reconstruction. R. B. Girton, presi- 
dent and general manager, announces that 
the work is being hurried as rapidly as 
possible to permit the firm to operate at 
full capacity. 


@ STANLEY P. SZYDLOWSKI, 338, 
proprietor of the Bailey Feed Co., Buffalo, 
N. Y., died January 7. Previous to going 
into business for himself he was asso- 
ciated with the Curtis Milling Co., Nowak 
Milling Co. and Broadway Milling Co. 
@ J. H. HOFFMAN, Hotiman Feed Co., 
Madison, Wis., is in Florida enjoying a 
winter vacation. 


@ ALEX SINAIKO, Alex Sinaiko & 
Sons, Inc., Madison, Wis., left for Florida 
recently to spend a month’s vacation. 


HEADS MEMPHIS EXCHANGE 

Will A. Hall, manager of the Memphis 
plant of the International Sugar Feed Co., 
was elected president of the Memphis 
Merchants Exchange January 8. The con- 
ferring of this honor was coincident with 
the celebration of his 37th anniversary of 
association with his company. 


@ GODFREY MORGAN, 69, vice presi- 
dent of the Kellogg Grain & Elevator 


Co., Buffalo, N. Y., died January 6 after 
a long illness. 


NEW LABORATORY 

Acton Co., Philadelphia, Pa., announces 
the formation of a laboratory to manu- 
facture a complete line of disinfectants 
and poultry remedies in connection with 
its cod liver oil business. W. O. Fehling 
is general manager of the company. 

INDIANA 
Wert Warren has built a large addition 


- to his feed mill at Portland. 


Earl V. Bender is building a three-story, 
50x30 ft. seed warehouse at Emma north 
of Topeka. 


OHIO 

James feed mill, Berea, has been pur- 
chased by the Cuyahoga County Farm 
Bureau association. Alfred James, the 
former owner has been retained as man- 
ager. 

Harry Gilliland, Claude Slagle and 
Mayor Edmund Schwinke have purchased 
the property and stock of the Gills Pro- 
duce Co., Oak Hill, and are operating the 
business as the Oak Hill Produce Co. 

Economy Cash feed store, East Liver- 
pool, has moved to a new location at 620 
Walnut street. The business is conducted 
by Harold Hadley and Benjamin Hitsley. 

Master Feed & Seed Co., Alliance, has 
obtained a building permit to construct 
a new warehouse. 
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Two Mills More Than Century Old 
Still Running to Capacity 


© Ward-VanScoy Keep up Long Tradition 


~ KE a weary child flung down asleep 

] _after a hard day, the little village 

*of Candor, N. Y., sprawls along the 
banxs of Catatonk creek. At either end of 
the village is located a mill, each one hav- 
ing been built during the earliest history 
of the town and now no one seems to 
know or care which one was there first. 
At the present time these two mills, a 
quarter of a mile apart, are still in opera- 
tion and under one management. They are 
owned jointly by two able young men, 
C. P. Ward and E. L. VanScoy, who went 
into partnership in 1934. 

The earliest exact date for either mill is 
1869. Shortly after taking over the lower 
mill. Mr. Ward found on the top floor 
hanging on the wall an old spout slide. 
It evidently had not been disturbed for 
years and on it was the date December 
25, 1869, and thereafter followed the num- 
bers and types of the various bins and 
spouts in the mill. 

_ At Least 115 Years Old 

Neither of the men knew much of the 
histories of the mills but the upper mill 
is considered to be at least 115 years old. 
The original building is of brick and it 
was first used as a saw mill. Shortly after 
it opened wooden additions were built and 
this new part was turned into a grist mill. 

Until the Ward-VanScoy combine the 
mills were owned by rival dealers and the 
competition was not always of a friendly 
nature. Mr. Ward has heard old residents 
tell that at one time the upper mill would 
run at night and then shut off the water 
supply so that the lower mill would have 
only the amount of water in the pond 
available for a day’s work. 

Both mills are run by water power 
with turbine type water wheels, the lower 
mill having two wheels of 18 and 25 horse 
power respectively. During the summer 
and fall there is usually water shortage 
and to meet this emergency the upper mill 
is equipped with a power unit and the 
lower mill has a gas engine. 

Handle Custom Mixing 

The upper mill is used only for grinding 
and mixing feeds. The regular products 
put out under the trade name of “York 
State” brand consist of two poultry 
mashes and three dairy feeds. Cane mo- 
lasses process is used in mixing the three 
dairy feeds all of which contain about ten 
ingredients. The poultry mashes contain 
about a dozen. The protein content of the 
dairy feeds runs 16, 20 and 24 per cent. 

One service emphasized by the mill is 
the specialty of mixing any dairy ration 
or poultry mash as desired by the indi- 
vidual customer. Mr. VanScoy explained 
that many of the farmers read about new 
combinations, hear of them through the 
farm bureau or from the state college of 
agriculture at Cornell and then are in- 
terested in trying out the ideas. The upper 
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mill has found it good business to cater 
to such trade. For this purpose the farm- 
ers may bring in their own home grown 
grains to be used in the desired mix. 
The grain used in this mill is shipped 
in from the west and is unloaded at a 
warehouse and storage building located 


The Lower Mill 


in the center of the village. This too is 
the property of Ward and VanScoy. The 
output of the mill is retailed in the local- 


KILLED BY TRUCK 

J. M. Brewbaker, Des Moines, Ia., feed 
dealer, was killed by a truck at his feed 
store, January 15. The accident happened 
when Mr. Brewbaker was aiding a driver 
to back a six ton, loaded truck into a 
driveway. It is thought that he stopped 
to pick up a sharp bit of crockery which 
was in the path of the moving truck in 
order to avoid damage to a tire. He was 
rushed to a local hospital, so badly crush- 
ed that death followed in a few hours. He 
had operated the business at 615—12th 
street for several years. 


MICHIGAN 

Harry G. Smith and Jay Clark have 
purchased the Holly feed store, Holly, 
from George N. Smith. 

Oliver H. Solms has sold the Commun- 
ity Sweet Feed mill, New Bremen, to the 
Farm Bureau Cooperative association. 
Vernon Deerhake has been made manager. 

Elkland Roller Mills, Cass City, were 
damaged by fire recently with a loss esti- 
mated at $2,000. The business is owned 
by Robert M. Taylor. 

Haslett Elevator Co., Haslett, has con- 
structed a new office adjacent to its plant. 


ity, probably all within a radius of 20 
miles. During 1936 the mill mixed ap- 
proximately 1450 tons of feed. In 1937 
this increased to 1570 tons. 

The lower mill concentrates on the pro- 
duct’on of high quality buckwheat flour 
marketed under the name of New York 
State Buckwheat Flour. The majority of 
the buckwheat used is grown locally. The 
flour business is largely wholesale, the 
largest portion being done in eastern New 
York. However, quantities go to Penn- 
sylvania, particularly around Scranton 
and Philadelphia. The farthest shipping 
point is Fort Wayne, Ind. 

In recent years about 125 tons of flour 
per year is an average. However the buck- 
wheat flour business is on the decrease 
and Mr. Ward remembers when a yearly 
output equaled 225 tons. 

In addition to their feed business Ward 
& VanScoy handle lumber and building 
materials. They own and operate three 
trucks. Mr. VanScoy commented that it 
was a matter of interest to him that the 
demand for service has increased tremen- 
dously. It is rarely that a farmer now 
gets his own feed. Instead a delivery serv- 
ice must be maintained by the mill. 

Both mills are doing a flourishing busi- 
ness under capable and enterprising man- 
agement. And it is not to be wondered 
at when Mr. Ward and Mr. VanScoy 
maintain the attitude they do toward their 
business and the purchasing public. 

“Quality and service are what we al- 
ways work for,” they agree in unison. 


@ GARRETT BUSCH & SON, feed and 
lumber dealers with headquarters at 
Hempstead, N. Y., have discontinued 
their branch station at Amityville, N. Y. 


@ SIMONDS GRAIN CO. has purchased 
a vacant factory building at Brandon, Vt., 
and will transform it into a retail feed 
store. 


@ PRICE BROS. have opened a feed 
store in the building formerly occupied 
by the Bank of Pax at Pax, W. Va. 


GRASSHOPPERS AHEAD 

Warning that 1938 will be a bad year 
as far as grasshoppers are concerned has 
been issued by the United States depart- 
ment of agriculture. Last summer and 
fall was favorable to the breeding of the 
pests. Large numbers of eggs were laid 
and more serious and widespread out- 
breaks are likely this year than in 1937 
in Michigan, Wisconsin, Minnesota, North 
Dakota, South Dakota, Missouri, Iowa 
and Nebraska. More than 178,000 tons 
of poison bait, it is estimated, will be 
needed this year for effective grasshopper 
control. 
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@ CLINTONVILLE ELEVATOR CO., 
Clintonville, Wis., paid a dividend of 9 
per cent to stockholders for the past fiscal 


year. 


@ A. W. PERSON, Lancaster, Minn., has 
sold his feed business to Harold Patchin. 


@ If all the’ insects in the world were 
put on one tray of a huge scale and all 
the animals including man on the other, 
the scale would tilt downward on the side 
of the insects. 

* * 

@ The first successful cast iron plow 
invented in the United States in 1797 was 
rejected by New Jersey farmers because 
they thought that cast iron poisoned the 
land and stimulated the growth of weeds. 


IN YOUR 


FEED 


STORE 


Holiday Babies 


Before every important holiday a Wis- 
consin feed dealer announces that he will 
present each child born in his community 
on these holidays with gifts amounting 
to $5.00. On New Year's day this offer 
is doubled. His idea pleases both city and 


chick units of Vitamin D per gram. 


Hep’ Dep _-- and VITAND for VITALITY: 


COD LIVER OIL CONCENTRATE 


@ Vitand gives the feed manufacturer an economical, easy 
way to add uniform vitamin content to his feeds and insure 
a scientific growing ration. “Vitand for Vitality” will build 
steady repeats into feeds sales . . 
with the percentage of healthy, profitable chicks. 


@ Biological Laboratory Control 


You are protected in Quality and Potency |! 
our full Biological Control Facilities. WITAND 
is guaranteed to contain a minimum of 3000 
U.S.P. units of Vitamin A and 400 A.O.A.C. 


TRADE MARK Rt US. PAT. OFF. 


. from customers delighted 


WRITE 


for Prices 
and Data 


NAPTHOLE, INC., BOONTON, N. J. 


CAMBRIDGE, MASS. 
Sales Offices: ~282 Portland Street 


CHICAGO 
Vitand Warehouse Stocks at: MINNEAPOLIS 
HOMER, MICH., LANSING, MICH., NORTH JACKSON, O., DAYTON, O. 


CHICAGO 


15 Palmolive Bldg. 


BOONTON, N. 
JANESVILLE, WIS. 
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country folks, and although only a few 
prizes have been collected to date. the 
amount of good will developed has been 
worth far more than it will cost to con- 
tinue on the plan for another decade. 


Baby Chicks 
Every February a New York State feed 
dealer runs a series of advertisements in 


his weekly newspaper announcing that he 
will take orders for baby chicks as an 


.agency for a reputable hatchery. He keeps 


a careful record of those who make pur- 
chases and the number of chicks they or- 
dered. When the shipment arrives he 
makes delivery himself and tries to induce 
the customer to start on his feeds and to 
continue using it to raise the baby birds 
to laying hens and to maintain production. 
His average sales to these types of cus- 
tomers have run very high and he has been 
well repaid for the time and effort spent 
in conducting his chick selling agency. 


Mouse Traps 


Mouse traps are used by practically 
every farmer in the community. Realizing 
this fact a Michigan dealer purchased a 
large lot of them with his advertisement 
printed on the flat surface of the wood. 
“You Can Catch Extra Dollars by Using 
Our Blank Poultry Mashes,” the copy 
read. One trap was given away with every 
$2.00 purchase. When ordered in large 
lots the traps proved to be inexpensive 
and served as effective advertising. 


Know Your Town 


Cooperating with his local newspaper 
editor an Iowa feed dealer dug up a series 
of ten interesting questions about impor- 
tant events concerning the local history 
of the community. These were published 
in an advertisement in the paper under 
the heading “Know Your Town.” Mer- 
chandise prizes in poultry mashes were 
offered by the feed dealer to those who 
could answer all of the questions correctly. 
Ten days was allowed for the customers to 
file their answers. The contest created 
much interest in the community. 


Self Inventory 


Every morning a successful feed dealer 
in Minnesota has made a habit of asking 
himself, “where can I sell feed today? 
At night when he finishes his dinner he 
seats himself in his chair and asks, “what 
mistakes did I make that made me fail 
to sell those prospects today?” Then he 
proceeds to analyze his conversation with 
the customer and usually finds the loop- 
hole that lost him his sale. This dealer 
reports that the simple matter of taking 
an inventory for himself has resulted in 
a consistent improvement in his selling 
ability. 
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Central Association 
Meets at Milwaukee 


June 6 and 7 


Central Retail Feed association will 
he held at the Schroeder hotel, Mil- 

waukee, Monday and Tuesday, June 6 
and 7’. This and other important decisions 
were made by the board of directors of 
the organization at a meeting held in the 
offices of The Feed Bag, January 31. 

Appointed to handle details for the 
convention program were W. N. Knauf, 
Knauf & Tesch Co., Chilton, Wis., Roland 
Reinders, Reinders Bros., Elm Grove, 
Wis., and David K. Steenbergh, Milwau- 
kee. Mr. Knauf is president of the asso- 
ciation, Mr. Reinders is secretary and 
treasurer and Mr. Steenbergh, executive 
secretary. 

Helping the Little Fellow 

Problems of the small business man 
will be the theme around which the con- 
vention program will be built. With the 
average feed dealer in this classification 
and with so much government concern 
over the subject, it was felt that any- 
thing contributed toward the help of “the 
little fellow” would strike an especially 
timely keynote. Woven into the program 
will also be discussions which will enable 
those who attend to improve their mer- 
chandising systems. Experts in selling will 
be scheduled as speakers. 


Will Honor T. L. Bewick 

Following through the work it has done 
to date in promoting 4-H club achieve- 
ment in its territory, the association will 
also devote a section of its program to 
this project. T. L. Bewick, state 4-H club 
leader in Wisconsin who will be one of the 
speakers, is to be honored for his out- 
standing development of the 4-H move- 
ment. He will be the first leader in history 
to receive the Central association’s certifi- 
cate of award and gold pin. The presenta- 
tion will be part of the convention pro- 
gram. The certificate of award and gold 
pin are identical to those which have been 
given by the association through dealer 
members to leading farm boys and girls 
in various 4-H projects during the past 
year. 

As in previous years, there will be cash 
attendance awards at the opening and 
closing of each session of the convention. 
These will total $100.00. 


Bring Your Employees 

Feed dealers are urged to bring at least 
one of their employees to this year’s con- 
vention with the view of giving them the 
benefit of the many educational features 
which the program is to provide and which 
will be designed to bring increased busi- 
ness for the “boss”. 

At the board of directors meeting held 
in Milwaukee the Honor Roll plan of dis- 
couraging direct selling by manufacturers 
and wholesalers was reviewed. Authority 


(ie 13th annual convention of the 
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was granted to conduct an investigation of 
alleged practices in the salt industry 
which, it is contended, sells at lower prices 
to canneries and other types of consumers 
than to the legitimate feed dealer. The 
problem will be studied from the stand- 
point of the legality of such a practice 
under the Robinson-Patman act. 

To Study Drug Ruling 

The recent ruling of the Wisconsin state 
board of pharmacy providing that insecti- 
cides and fungicides must be handled only 
through drug stores was also considered 
by the directors. It was decided that steps 
should be taken to determine the legality 
of such action. The ruling, if permitted 
to stand, would mean the elimination of 
the feed and farm supply dealer from the 
handling of such items as sprays, tobacco 
powders—in fact, practically anything 
that is labeled “poison”. 

The holding of eight district meetings 
throughout the Central association terri- 
tory was also planned by the executive 
committee. Gatherings are to be held at 
Burlington, March 1; Madison, March 3; 
Sheboygan, March 7; Sparta, March 14; 
Menomonie, March 15; Marshfield, March 
16; Antigo, March 17, and Oshkosh, 
March 19, 

Fertilizers Among Topics 

Fertilizers will be one of the principal 
topics of discussion. Each fertilizer firm 
listed on the association Honor Roll will 
be represented at least at one of the 
meetings. 

Grain futures trading and hedging oper- 


WILLIAM N. KNAUF 
Mr. Knauf, Knauf & Tesch Co., Chilton, Wis., 
president of the Central Retail Feed association, 
is chairman of the committee which is arranging 
the convention program. 


ations are also to be explained at the dis- 
trict gatherings by members of the Mil- 
waukee Grain & Stock Exchange and the 
Minneapolis Chamber of Commerce. One 
officer of the association will be schedul« 
as a speaker at each of the meetings. 
Those attending the board meeting in- 
cluded William N. Knauf, Knauf & Tesch 
Co., Chilton, Wis.; A. H. Roffers, Farmers 
Cooperative Produce Co., Marshfield, 
Wis.; F. E. Parker, Farmers Warehouse 
Co., Fennimore, Wis.; J. E. Davis, North- 
ern Supply Co. Retail Stores, Inc., Amery, 
Wis.; Roland Reinders, Reinders Bros., 
Elm Grove, Wis.; George A. Schlegel, 
New London Flour & Feed Co., New Lon- 
don, Wis.; H. L. Krueger, Krueger Bros., 
Forest Junction, Wis., and David K. 
Steenbergh, The Feed Bag, Milwaukee. 


Ode to the Ground Hog 


By EMIL J. BLACKY 


The ground hog so old timers say, 
Determines on a certain day 

How long our winter shall remain 

And whether it will snow or rain. 
Emerging from his hole he blinks 

And out of stiff knees shakes the kinks, 
Then with a knowing look and sly 

He glances at the arching sky. 

Should he be greeted by the sun 

He simply wheels about to run 

Back to the comfort of his nest 

There to enjoy a prolonged rest. 

But should the sky be overcast 

He flicks his tail and travels fast 

And dashes on like Paul Revere 

To tell the world that spring is here. 
Now, we may think the ground hog’s plan 
Is just a great big joke to man, 


Yet there’s one angle we should heed 
In making plans for selling feed. 

It isn’t when the sun shines bright 
That Mr. Ground Hog starts his fight. 
Despite the fact the day is dreary, 

And from his winter’s nap he’s weary 
Undaunted, he will venture forth, 
Though icy blasts sweep from the north. 
He doesn’t need the sunshine’s grace, 
To spur him on—the world to face. 
Well, that’s the lesson for the books, 
Especially for the man who looks, 

To see conditions bright and clear, 
Before he shifts to selling gear. 

Who, playing lazy, ground hog role, 

On dark days crawls into his hole. 

Yes, selling is a simple task, 

When folks in wealth and riches bask. 
But making sales when things are dark, 
Is done by men with vim and spark. 
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Today 


Feeders Are More and More 


MINERAL- 


MINERALIZED 
There’s no doubt about it. Educational S Atesteo pourrartonic | 
—day-to-day use—all are making poultry COnorTioMER FoR POULTRY. 


and livestock raisers conscious of the fact 
that a feed must be a complete food. And 
no food is complete without a proper per- 
centage of the mineral and vegetable ingre- 
dients which Nature herself says poultry 
and domestic animals must have to keep at the topmost in 


| LeGean Meoicine CO 


C4 
POULTRY PRESCRIPTION 


productive power, health and general efficiency. © 

DR. LEGEAR’S 
POULTRY 

PRESCRIPTION 


TESTED 
MINERAL-IZED 
SUPPLEMENT 


Dr. LeGear’s Poultry Prescription is so rich in these elements 
that by adding 2% of it to your already good feeds and mashes 
you have products that are complete. 


To render the service your customers demand, a feed must 


have all the qualities that are required. Granted that your 
feeds and mashes are the finest mixtures of grain and 


other products you can get, common sense says these 
good feeds will be vastly better when you add the TH I s iAG 
needed minerals and vegetable ingredients. on each of your feed an 


mash bags will show the 


customer that the con- 
Poultrymen and farmers have had wonderful results tents are complete with 


with Dr. LeGear’s Poultry Prescription and other respect to the necessary 
preparations. This is proved by steady growth during minerals and vegetable 
more than 40 years. Why not complete your feeds and _ ingredients. 

mashes by adding these valuable ingredients? You'll 

find it a real asset in making sales and holding customers. Let us tell you how 
little it will cost to make this important addition to your formulas, without 
changing them in any way. 


RICH IN VITAMINS 


DR. L. D. LEGEAR MEDICINE CO., St. Louis, Mo. 
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Boost Chick Mash Sales 
With Window Display 


Here is an idea that will get the atten- 
tion of poultry raisers and create a lot 
of word-of-mouth advertising for your 
store. 

Paint over the entire glass of one dis- 
play window with whiting. It is best, of 
course, to paint the inside of the glass. 
Leave a small section of the glass clear— 
a section about three inches by six inches, 
on a level with an adult’s eye. Above this, 
place a sign: 

OUR OWN PEEP SHOW 

In the window, place several baby 

chicks. In the background, place another 
sign which reads: 
FROM THEIR FIRST P-E-E-P UNTIL 
THEY ARE READY TO MARKET YOU 
SHOULD FEED THEM OUR BLANK 
STARTING MASH, GROWING MASH 
AND LAYING MASH. 

This type of display has all the required 
elements—curiosity, action, interest and a 
central thought that demands and holds 
attention. The big majority of all people 
can’t resist such a display and they will 
stop and watch it. It is the kind of a 
display that people remember. 


Ad Stresses Importance 
Of Water for Hens 


An Iowa newspaper recently carried 
the advertisement of the W. S. Reister 
and Sons Co., feed dealers at Washington, 
Ta. 

Reisters’ advertising, always of a help- 
ful nature, pointed out the fact that eggs 
are 64 per cent water. Poultry growers 
were urged to provide plenty of water for 
laying hens especially during the cold 
months in order that the usual production 
might be kept up. 

The advertisement also pointed out 
that farm grown grains should be supple- 
mented if growers were to realize the 
most in more eggs and heavier birds. This 
kind of sales logic has been used very 
effectively for years and it has caused 
Reisters’ advertisements to be read and 
heeded. 

This organization keeps a close watch 
on markets. As a result, they are in a 
position to give intelligent advice on the 
marketing of poultry and eggs as well as 
pointing out the profits from culling at 
the right time. Poultry growers and feed- 
ers in Washington county, Ia., have come 
to regard highly any advice from Reisters’ 
Organization. Liberal sized space in the 
local newspaper is used to bring their 
messages to the attention of growers. 


@ T. B. LIPPINCOTT, former operator 
of feed mills at Lakewood, Centre Village, 
and Schenevus, N. Y., died recently of an 
attack of acute indigestion. He was 62 
years old. 


@ THOMAS FULTON feed mill, Wash- 
ingtonville, N. Y., has been purchased and 
will be operated by the GLF. 


@ BORK B. HEETER feed store, Clari- 
on, Pa., was destroyed by fire January 14 
with a loss estimated at $5,000. 
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Live Calf Feeding Demonstration 


Increases Sales for Reed 
¢ Finds Direct Mail Advertising Profitable 


“OR something over 12 years in Deca- 
cur, Ind., Reed’s Feed & Supply Co., 
has operated successfully. Today it is 
an ‘astitution known to every farmer, dairy- 
man, and poultryman for miles around. 
How has this been achieved? Not by sen- 
sational methods, ultra-clever stunts, or 
anything else out of reach of the plain, 
intelligent, industrious feed merchant no 
matter where he is in business. 

This concern has earned its good rep- 
utation by square dealing and by simple, 
practical merchandising. It has endeav- 
ored to be more than a feed store. It is 
now and has been a farmer’s supply store 
and right now in the early months of 1938 
the brightest prospects seen there by the 
management is in the farm machinery 
sales in sight. 

“We sell one nationally known brand of 
commercial feeds,” explained J. J. Reed, 
head of the company. “In addition, we 
mix and distribute feeds of our own. Our 
town is in a good farming locality in 
northeastern Indiana, near the Ohio state 
line and within easy driving distance of 
Fort Wayne. In this old Adams county 
country we do have a number of what 
might be called outstanding dairy and 
poultry farms and we receive a part of 
their business. Fundamentally, however, 
this is a general farming trade territory 
and we must meet a variety of needs 
which includes custom grinding and mix- 
ing.” 

Direct Mail Boosts Sales 

In every respect, this firm has gone 
after business but always in a sane com- 
mon-sense way. You can see this in its 
policy of advertising. A certain amount 
of movie slide advertising has been done. 
Some billboards have been utilized in the 
advertising, but for the most part the 
efforts have been concentrated on direct- 
mail. Manufacturer’s printed folders, 
booklets and other material receive reg- 
ular mailing. Letters and postal cards have 
also been used 

Over a period of years this matter has 
been studied and now Mr. Reed unhesi- 
tatingly recommends direct-mail advertis- 
ing as the most economical and effective 
in his territory. So much so that as we 
enter 1938, although the commercial feed 
business started off slowly after the holi- 
days, there is nothing planned in an adver- 
tising way except to keep on with direct- 
mail and other forms of advertising pretty 
much as has been done there. Advertising 
in Decatur’s one newspaper is sometimes 
used. The copy reaches out in a friendly 
way in tune with the general atmosphere 
of the store. 

“We do a feed business of about $40.- 
000 a year,” said Mr. Reed, “and we feel 
this has been good under the circumstan- 
ces. We have tried various ways to im- 
press farmers with the advisability of 
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better feeding of calves, milk cows, poul- 
try, and all other animals and fowls kept 
for pleasure or profit. Good display of 
feeds, suggestions of a constructive nature, 
steady but not high-pressure advertising 
are included in our merchandising policy.” 


Reed’s Feed & Supply Co. plant 


A live calf feeding demonstration was 
held some months ago in Reed’s store in 
cooperation with a commercial feed man- 
ufacturer. It really attracted attention, 
driving home definitely the idea that good 
calves on a good commercial calf meal 
will thrive and grow into the right type 
of mature animals. ; 


The display in the Reed store was high- 
ly attractive, so much so that the com- 
pany house organ gave this feature of the 
business wide and favorable publicity. 

A good deal of pro-and-con argument 
continues wherever two or more feed 
retailers get together and someone brings 
up the subject of outside feed salesman- 
ship. While the Reed firm has never 
organized regularly scheduled sales and de- 
livery routes, outside sales work has been 
done constantly from farm to farm and 
with good success. Mr. Reed feels that 
the right man contacting farmers at home 
can increase good will and secure feed 
orders. Of course, store trucks deliver 
feeds to farms at any reasonable distance 
from town with a delivery charge of $1.00 
per ton. 

In addition to J. J. Reed, president and 
treasurer of the firm, S. P. Reed is vice- 
president, and R. W. Reed is secretary, 
all contributing to the success of a wor- 
thy enterprise. 

“The little business recession has been 
felt here as elsewhere but we are pleased 
that business is as good as a year ago. 
collections are easier and the prospects 
look good,” Mr. Reed explained. 


G. A. Holland Announces 
New Feed Company 


G. A. HOLLAND 


A. Holland, well known in the feed 

e industry, has announced the organ- 
ization of Holland Mills, Inc., with head- 
quarters at Piqua, Ohio. He will serve as 
president and treasurer of the new firm. 


The company’s plant will be equipped 
with the latest feed milling and mixing 
machinery, and will have a storage cap- 
acity of 25,000 bushels, with facilities for 
handling carloads and truckloads of grain. 

In connection with a full line of com- 
mercial feeds which are to be manufac- 
tured, Holland Mills, Inc., plans to offer 
an extensive merchandising service for 
dealers. This is to include cooperation in 
designing advertising, bags and other ma- 
terial for an effective selling program. 

A brokerage department will also be 
maintained to help dealers buy their in- 
gredients at market prices, with a nomi- 
nal charge for brokerage service. 

Mr. Holland has been associated with 
the feed business since 1920, beginning 
with the old McMillen Feed Mills, Fort 
Wayne, Ind., where he served in practi- 
cally every capacity. Following the merg- 
er of McMillen Feed Mills and the 
American Milling Co., he became connect- 
ed with Allied Mills, Inc., as advertising 
and sales promotion manager. Mr. Hol- 
land was also one of the organizers of the 
Old Fort Mills, Marion, Ohio. 

Associated with him in the new com- 
pany will be several men widely known 
in the feed trade. The complete person- 
nel is to be announced at a future date. 
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NOT EVERY EGG 


S 
. 


CAN HATCH 
A CHICK / 
a 


Use DOUGHBOY Mash Concentrate 
for HIGHER HATCHABILITY / 


One egg may look just as good as another from the outside — but not every egg has 
the “inside” ability to hatch a healthy, livable chick! That ability has to be put into the 
A egg by the hen — before it’s laid! 


In order to lay eggs high in hatchability, a hen has to have the right materials to work 
i with. She must be supplied with a variety of proteins — and she 
must have an ample reserve of all essential vitamins. Doughboy 
Mash Concentrate has been built especially to meet the needs of 
the laying and breeding flock. Fed with farm grains, it balances the 
ration and supplies the important ingredients which farm grains lack. 
4 Doughboy Mash Concentrate is rich in animal and vegetable 
| proteins, rich in minerals, and rich in the vitamins needed for 
hatchability and livability. It has been especially reenforced with 
stabilized and biologically assayed vitamin E—to insure fertiliza- 
tion—to protect against 4th and 18th day embryonic mortality— 
and to build resistance against such diseases as range paralysis. 


Take advantage of the research and experimental work done by 
New Richmond in building their scientifically balanced Doughboy 
Mash Concentrate. Order Doughboy Mash Concentrate and assure 
your customers of ample supplies of vitamins A, B, D, E, F, and G. 
Help them get eggs that will hatch livable, thrifty chicks. 


New RICHMOND ROLLER MILLS Co. 


NEW RICHMOND Since 1887 WISCONSIN 


Se e260 THE FEED BAG — February, 1938 


‘ 
i 
4 4 
€ 
| | 
. 
SS uy) 
4 
| 
= TE | 
‘ NTBA 
concer 
NEW RICHMOR 
ROLLER MILES 
4 EW RICHMOND: 
} 
a 


Sales Contest Among Employees 
Brought 116 New Customers 


ber. Six silent employees of the James 

H. Gray Milling Co., Cattaraugus, 
N. Y., sat facing Manager M. E. Mattison 
who was presenting a sales plan that was 
destined to reach every nook and corner 
of picturesque Cattaraugus county. 

“Sure, business is going along as usual,” 
the manager was saying, “but the usual 
run of business never made a successful 
feed dealer. 

“Today we are going after new busi- 
ness. new customers and the man who 
brings in the most new customers for our 
first quality brand of merchandise. will 
receive a nice Christmas present.” 

Profit Over Feed Cost 

That was the opening gun in the first 
sales contest ever conducted by the mill- 
ing company for new customers. And 
with the slogan “See ‘em and Sell 
ringing in their ears, those six employees 
went out to sell first quality merchandise 
on “a profit over feed cost” basis. 

The rules of the contest were few. In 
order to qualify tor the cash prize. the 
winner was obliged to sell at least five 
new customers. The first thing Mr. Matti- 
son did was to erect an official scoreboard 
with the name of each competing em- 
ployee listed. By making a daily record 
of new customers obtained, opposite the 
employee's name, the entire group was in- 
spired to greater activity. This score- 
board provided a real thrill every day of 
the contest as new totals appeared. 

In order to stimulate new sales in all 
lines, the scoreboard contained two sec- 
tions. The first listed “major sales” such 
as dairy feed, egg mash and pig builder, 
while the second section was known as 
“minor sales” which included such items 
as dog feed. calf builder and family flour. 
Five “minor” sales were equal to one 
“major” in qualifying for the cash award. 

Every tally on the scoreboard repre- 
sented a new customer for first quality 
merchandise. A person who had never 
been sold before. Additional sales to old 
customers did not count. But this did not 
stop the employees from bringing in new 
business from this source. In fact. old 
customer sales increased. 

Contest Gets Action 

At the half-way mark, the score showed 
17 “major” and 53 “minor” sales for a 
total of 70 new customers. Three em- 
plovees were running close for the first 
position and the spirit of the contestants 
had reached a fever heat. 

Faced with keen competition. the em- 
plovees went out with a determination to 
sell quality feeds against price. with prov- 
en results from satisfied customers back- 
ing every inch of the way. 

“This contest required personal contact 
with every prospect,” Mr. Mattison ex- 


L WAS the latter part of last Novem- 
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plained. “In order to change price buying 
customers to quality feed buyers, it was 
necessary for our employees to study the 
brand of merchandise we were selling and 
to be able to show the prospect facts anc 
figures that proved beyond a doubt that 
quality merchandise is the most econom- 
ical in the end.” 

Mr. Mattison added that as the contest 
got under way and exceeded all expecta- 
tions it became an acknowledged fact of 
the entire force that the retail feed dealer 
of today must go out into his field for 
increased business. It further emphasized 
the fact that if he desires success, he must 
honestly represent his merchandise and 
sell it not for what it costs but on the 
strength of what it is worth in results-and 
profits to the customer. 

The contest also proved that every em- 
ployee of a feed store, regardless of posi- 
tion held. should be trained to meet the 
public in the most acceptable manner and 
then be able to see and pick up new busi- 
ness. 

Contest Unveiled Failings 

“We learned many things about our- 
selves and our territory that we did not 
know before the contest,” Mr. Mattison 
said. “Our weak and strong points stood 
out like a sore thumb. And you can never 
tell what sales power is hidden within 
your organization until you get your em- 
ployees competing against one another in 
a friendly game of building new business. 

“Our new customer contest closed with 


@ BOYNE CITY COOPERATIVE CO. 
warehouse and stock, Boyne City, Mich., 
was destroyed January 8 by fire started 
by a hot air furnace. 


@ WALTER BOURN who operates a 


feed store and mill at Ettrick, Wis., has 
opened a branch at North Bend, Wis. 


@ FARMERS ELEVATOR CO., Rush- 
ford, Minn., has installed a new feed 
grinder and mixer. W. B. Richards is 
manager. 


@ MARCUS O. HILL, who has been 
employed for the past two years with 
the Sunshine feed store, Caldwell, Ohio, 
has been appointed temporary manager 
to succeed Albert J. Beardsley. 


TO MEET MAY 2 AND 3 

The Western Grain and Feed Dealers 
association will hold its annual conven- 
tion at Des Moines, Ia., May 2 and 3. 
Features of the program will be adapted 
to special groups having mutual inter- 
ests. Plans are under the direction of 
Ron Kennedy, Des Moines, secretary of 
the association. 


@ Also Proved Feed Can Be Sold on Quality 


a bang. The final tally on the day before 
Christmas showed that we had sold to 30 
“major” and 86 “minor” customers for 
a total of 116 new first quality customers 
who will be with us for a long time. 
Improved Staff Morale 

“In addition to the new sales outlets 
and a marked increase in volume of busi- 
ness to start the new year, the contest had 
a marked effect on our entire organization. 
This latter fact alone was well worth the 
cost and time devoted to the venture. We 
discovered that our past sales were really 
not sales at all, but mere mechanical busi- 
ness transactions. 

“It was great fun watching members of 
our organization develop into better mer- 
chandisers. It has made every man sales 
conscious, something that will stick to 
them for many months to come,” Mr. 
Mattison declared. 

Mr. Mattison heartily recommends a 
sales contest for retail feed dealers as a 
training ground for modern feed store 
owners and employees and as a stimulus 
for increased business. 

Chan Wolfe, winner of the event, pro- 
v:ded another interesting angle to the con- 
test. Being a truck driver and not con- 
sidered as a sales medium, he brought in 
45 of the 116 new customers to lead the 
field of six employees. 

The James H. Gray Milling Co., head- 
quarters at Springville, N. Y., also oper- 
ates branch retail stores at Franklinville. 
Little Valley. East Otto and Collins, N. Y. 


@ O. F. BAST, Minneapolis, president 
of the Grain & Feed Dealers National 
association, left early in January with his 
wife for a vacation in Florida. 


@ L. A. BROWN feed mill has been 
purchased by a group of residents in New 
Hope. Pa.. and will be operated as a com- 
munity project. 


@ EASTERN SEMOLINA MILLS, Inc., 
has signed a three year lease to operate 
the Baldwinsville Flour Mills, Baldwins- 
ville, N. Y., and will completely rehabil- 
itate the plant. 


@ RICE LAKE ROLLER MILLS CO. 
plant which was destroyed by fire Decem- 
ber 31 will be rebuilt. The business is 
owned by Harold Aamodt. 


WISCONSIN BARLEY 

More than 22,000,000 bushels of bar- 
ley worth nearly $14,000,000 were har- 
vested in Wisconsin last summer. There 
were about 847,000 acres harvested in the 
state in 1937 as compared with 873,000 
acres the previous year. The yield per 
acre last year was about 26 bushels 
while in 1936 it averaged 20.5 bushels. 
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WHAT’S THE USE? 

Husband: “But, my dear, you’ve been 
talking for an hour and I haven’t said a 
word.” 

Wife: “You haven’t said anything, but 
you've been looking out of the window 
while I talked and I’m not going to stand 
for it.” 

CORNHAY WEAKLY NEWS 

Jed Crowe has doubled his income since 
he built a poultry house next to the Owl’s 
club, the lights shining from the windows 
there all night having fooled the hens into 
laying night and day. 

Skimp Clearway, local mail carrier, 
didn’t get around his whole route yester- 
day, he having received an unusually large 
batch of postal cards to deliver. 


NATIONAL 
COTTONSEED 
PRODUCTS ASS'N 


Hundreds of thousands of 
feeding bulletins, inten- 
sive field work, farm 
journal advertising, use of 
our literature by colleges 
and experiment stations— 
all increase the USE of 
COTTONSEED MEAL 
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A national program of advertising and educa- 
tion, based on scientific facts about COTTON- 
SEED MEAL as a source of protein, cuts down 
sales resistance for you. 


Cottonseed Meal 


IN THE MIXTURE 
Makes Easier Sales! 


Educational Service 


NATIONAL COTTONSEED PRODUCTS ASSOCIATION 


INCORPORATED 


1411 Santa Fe Bldg. Dallas, Texas 


RACKED 


KORN 


@ CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


- An intelligent girl is one who knows 
how to refuse a kiss without being de- 
prived of it. 


KNEW THE SCORE 
Old Friend: “How many children in the 
family?” 
Baseball Player: 


“Four—two singles 
and a double.” 


ACCOMMODATING 
Bum: “Thanks, buddy, but only on rare 
occasions do I smoke more than half a 
cigar.” 


Stranger: “And what occasions are 
those?” 
Bum: “When I can find ’em that size.” 
* * 


HOUSE ON WHEELS 

Officer: “Can I help you find the key- 
hole, sir?” 

Inebriate: ‘“Thash all right, old man. 
You jusht hol’ the housh shtill and I can 
manage.” 

* x 
GONE WITH THE WIND 

Blanche: “A husband like yours must 
have been hard to find.” 

Grace: “He still is.” 

* * * 
A REAL BREAK 

Editor’s Wife: “What makes you look 
so happy tonight. You must have learned 
some good news today.” 

Editor: ‘Indeed I did. John Smith who 
hasn’t paid his subscription for ten years 
came in today and stopped his paper.” 

*x* * 


It seems like the dizzier a girl is the 
more fellows there are who want to give 
her a whirl. 

VERY CONSIDERATE 

Mrs. Brown: “Did you get many Christ- 
mas presents this year?” 

Mrs. Jones: “Sure. You see my hus- 
band did his shoplifting early.” 

* 


PARDONABLE DELAY 
Housewife: “What makes you so late 
with the milk these mornings?” 
Milkman: ‘The pure food law allows us 
to have 25,000,000 bacteria to the gallon, 
and you'd be surprised how long it takes 
to count the little sonsaguns.”’ 
*x * 
When a man has a birthday he takes 
a day off but when a woman has a birth- 
day she takes a year off. 
REPORTERS, BEWARE 
A newspaper man named Fling 
Could make copy of any old thing. 
But the copy he wrote 
Of a five dollar note 
Was so good he is now in Sing Sing. 
FINAL VERDICT 
Waiter: “Have another glass, sir?” 
Husband: “Shall I have another glass, 
wifie dear?” 
Wife: “Mother, shall he have another 
glass?” 
* * 
BY ALL MEANS 
Mamie: “I believe in woman’s rights.” 
Gertie: “Then you think every woman 
should have a vote?” 
Mamie: “No. But I think every woman 
should have a voter.” 
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jim Gilchrist Turns on Steam 


Sales Are Slack 


® Keeps Plant Up to Date in Equipment 


© yO THE boys at the Gilchrist coal 
D and feed mill, Ames, Ia., sit around 

~ and talk when business slumps off 
during the lean months? Not on your life. 
When sales slow down in the summer 
months, A. H. (Hugh) Griffith, manager 
of the feed department, gets out and calls 
on farmers to tell them about the mer- 
chandise and service offered by the Gil- 
christ organization. 

“The Gilchrist organization gives serv- 
ice,’ said one satisfied customer. “I mean 
by that, they have the equipment to do a 
job. The machinery is in good shape and 
I am not delayed by numerous break- 
downs. They have all the supplements on 
hand and they know how to mix feeds. 

“Another thing, I know Jim Gilchrist 
takes care of his customers when times 
are a bit hard. If a fellow makes a de- 
termined effort to pay his feed bills when 
he has the money, Gilchrist will go along 
with him. 

“All of us farmers around here know 
J. H. Gilchrist and Hugh Griffith. I’ve 
been trading there for 22 years—as long 
as I have been farming.” 

Mr. Griffith explained that service at 
their place of business means having the 
concentrates and supplements on hand 
when demanded by farmers, knowing how 
to grind and mix grains, doing a job 
promptly and avoiding all unnecessary de- 
lays, delivering and picking up feeds 
when requested and many other acts which 
go into the making of a successful busi- 
ness. 

Equipment Well Arranged 

The business was established by J. H. 
Gilchrist almost a quarter of a century 
ago. It was almost 20 years ago that 
Hugh Griffith became associated with the 
organization. At that time he was the 
one and only employee in the feed de- 
partment. 

The mill is one of the oldest stationary 
plants in Iowa. While it is efficient and 
equipped with the latest machinery, a lot 
of originality and experimenting went into 
the construction of the building and selec- 
tion and installation of equipment. For 
instance, controls for all machines are 
concentrated in one place just inside the 
drive door. An ammeter above the con- 
trols quickly notifies the operator if a 
machine is being overloaded. 

Just inside the drive door is a weighing 
scale. After a load is weighed, it may be 
dropped through the end-gate into the 
chute at the rear without moving the 
wagon or truck. From there, the chain 
belt conveyor takes the grain to the bins 
overhead. Thus, the commodities are 
moved with a minimum of effort and 
time. 

Story county, Ia., is noted as one of 
the heaviest corn producing areas in the 
midwest. Farmers always have a great 
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abundance of corn, oats and other farm 
grown feeds. In addition, there are at 
least six places in Ames where one can 
buy feeds. To make the competition more 
intense, there are several small towns with 
feed elevators and feed stocks within six 
or seven miles. AND, there are three or 
four portable mill operators working the 
territory. 
Plenty of Competition 

From the above, one must recognize the 
fact that the competition is something to 
be reckoned with and the Gilchrist organ- 
ization meets the situation squarely. Per- 
sonal salesmanship is responsible, in part, 
for holding volume in the face of so much 
competition. 

Hugh Griffith says all three employees 
of the Gilchrist feed business are capable 
of working in any department. This means 
that all of them take every opportunity 
to sell feeds to farmer customers who may 
be in the place of business. Since many of 
them bring their grains in and wait until 
the processing job is finished, the oppor- 
tunity of discussing feeds and feeding 
comes frequently. 


Near Farm Traffic 

Some direct mail advertising is used 
to reach certain feeders. Plenty of ex- 
terior signs are also used. The Gilchrist 
feed business is located in a fortunate spot 
with a stock yard across the street, a 
produce buying station on either side and 
a cold storage locker plant on the fourth 
side. This means plenty of farmer traffic 
in that part of Ames. 

One might gain the impression that all 
business is centered on shelling, cracking, 
grinding and mixing feeds for the big cus- 
tom trade. Such is not the case. A well- 
known brand of milled feeds is also 
stocked. Display material furnished by 
the makers of this feeds is used in promi- 
nent places around the office, scales, drives 
and other places where it wilt be seen. 

A full line of nationally-known remedies 
produced by a recognized organization is 
also featured. Hugh Griffith and his asso- 
ciates “talk” these products when oppor- 
tunity permits. 


Efficient Delivery Service 

Truck pick-up and delivery service to 
farm customers is available. This enables 
the store to successfully meet competition 
from portable mills. In addition, the Gil- 
christ trucks deliver ground feed to any 
designated point on the farm, be it a bin 
in the barn, a granary or perhaps a wagon 
out in the feed lot. This is exactly the 
same delivery service available from 
portable mill operators. 

Another talking point used is that of 
the finished product. The Gilchrist organ- 
ization has the knowledge, the equipment 
and the experienced help necessary to pro- 
duce the right kind of feed. Mr. Griffith 


and his assistants believe a stationary mill 
that is rightly equipped can do a better 
job of producing feed than most traveling 
operators. They actually prove to cus- 
tomers in the store that they are in a 
position to give better service by showing 
the machinery. Farmers like machinery 
and they enjoy watching the operation of 
conveyors, shellers, mills, mixers and other 
equipment. 
Customers See Displays 

Milled feeds in sacks, livestock supplies 
and remedies as well as other merchandise 
are displayed just inside the drive door. 
All who enter or leave are bound to see 
this merchandise. Whether customers are 
in the market at the time is not important. 
The fact that they remember seeing this 
or that item in Gilchrist’s is highly im- 
portant at the time when they are con- 
sidering purchase of such items. 

Service brings new customers to this 
store. It holds old customers and brings 
them back again. If ever there was a feed 
business in Iowa built on SERVICE it is 
the Gilchrist business. Even a blind man 
with his cane could see that the Gilchrist 
crew enjoys giving that kind of service 
which has made it such a successful ven- 
ture. 


HEADS POULTRY GROUP 
Tom G. Dyer, sales manager, Sargent 
& Co., Des Moines, Ia., was reelected 
president of the Des Moines Poultry asso- 
ciation following the annual show held by 
the group recently. More than 3,000 per- 
sons attended. 


ILLINOIS 

Roland Nelson has opened a feed store 
on the site formerly occupied by the Du 
Page Mills hatchery, Lemont. He is oper- 
ating under the name, Economy feed 
store. 

Farmers feed store, Walnut, has moved 
to the Foley garage building in the de- 
partment formerly occupied by the George 
Cameron implement store. 

Davis-Cleaver Produce Co., Carthage, 
was host to hatchery and feed salesmen 
in its territory at a meeting held Janu- 
ary 11. 

Purina Mills, St. Louis, Mo., held its 
22nd annual Illinois dealers meeting at 
Decatur, January 10. More than 250 per- 
sons attended. 

William S. Johnson who has been serv- 
ing as vice-president of the. Farmers Co- 
operative Seed Co., Cambridge, has been 
appointed active manager to succeed the 
late Daniel O. Hinman. 

Old Landon mill on Elkhorn creek, 
Morrison, built in 1857, has been razed. 

Morris Grain & Seed Co., Morris, an- 
nounces that it is discontinuing business. 
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Cats Chase Dogs But Not Patrons 


In Woman’s Indiana Store 


HE “Feed Lady of Mickleyville’— 

that’s what the people in the neigh- 

borhood just west of Indianapolis 
call Mrs. Gray Moffett. 

“I don’t want to embarrass you,” said 
a customer to her once, “but I’ve traded 
with you for several months, but have 
never seen your husband. Would you 
mind telling me whether he is dead or 
divorced?” 

Truth is, Mr. Moffett is a railroad man 
and Mrs. Moffett runs the feed store her- 
self save for the aid of her college son in 
late afternoon for the deliveries. 

People gave the Moffett’s just six 
months to keep open when they started 
business in 1931, a time when railroading 
was slack. Two other firms had tried feed 
stores in that neighborhood and _ failed. 
Unlike their predecessors, two years later 
the Moffett’s expanded to quarters twice 
the size of the old. 

Rondezvous for Women 

Most of the trade is with householders 
who have a few chickens, a cow or two, 
or some goats. Orders run anywhere from 
a nickel (from kids who have saved their 
pennies to buy a little feed for a pet rab- 
bit) to seven or eight dollars. Of the 
total customers 30 per cent are women. 

“A woman will come in, sit by the stove 
and chat with me for an hour or so,” 
says Mrs. Moffett. 

They like to come because Mrs. Mof- 
fett keeps things so clean. Each morning 
she sweeps off the feed bags, uses a fea- 
ther duster on the shelves. The windows 
are kept nicely washed. 

It really isn’t any wonder they like to 
drop in to “neighbor” a bit too, for the 
store is almost like home to Mrs. Moffett. 
She even cooks in the office and does 
her ironing there. 

Fast Delivery System 

Another reason for the Moffett success 
is undoubtedly the efficient delivery sys- 
tem. Deliveries are made in a light truck 
every afternoon, regardless of the weath- 
er or the condition of the roads. 

So determined, is young Moffett that 
when he was delivering 400 pounds of 
feed to a home and found a washed-out 
bridge between him and his destination, 
he got the feed there in spite of it. Park- 
ing the truck, he surveyed the bridge and 
discovered that with a little patching one 
could at least climb across. Returning to 
the truck he seized a 100-pound sack of 
feed, clambered over the bridge, made the 
quarter-mile round trip to the house. Then 
he made three more trips, till all the feed 
was delivered. 

Such reliable deliveries encourage tele- 
phone orders. At least a third of the busi- 
ness is done over the telephone. Mrs. 
Moffett has some excellent customers 
whom she has never seen. 

-At first only the larger orders would be 
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delivered. But Mrs. Moffett found that 
some people, older women with flocks of 
chickens, for instance, were simply un- 
able to visit the store. If she didn’t 


Mrs. Moffett noses in front of her busy store. 


deliver they couldn't buy. So now any 
order from a dollar up is delivered. 
With true feminine accurateness, Mrs. 
Moffett keeps an alphabetical list of all 
customers. This is used principally for the 
introduction of new products. 


© Mrs. Moffett Operates Successful Business 


No description of the Moffett feed store 
would be complete without mention of its 
remarkable cats. It’s no lie that these cats 
have “killed” no less than five dogs, to 
say nothing of cleaning the store of ro- 
dents. Novel as ‘man bites dog”, these 
cats literally chase dogs. 

“T heard a commotion one day, looked 
out the window in time to see a big police 
dog dashing up the driveway with one of 
our cats riding on his back,” said Mrs. 
Moffett. “The cat stuck with him clear 
across the road and until I called her 
back.” 

So startled are the dogs, to be suddenly 
chased by a clawing cat that the moment 
they thrust their noses into the store, they 
yelp, and with their tails between their 
legs, strike out pronto for remote regions. 
Unfortunately at least five of them look- 
ed behind at the cat, and not ahead at 
approaching automobiles. Not particular- 
ly a cat lover herself, Mrs. Moffett keeps 
her quota at two and protectingly shoos 
away inquisitive dogs. 


Seventh Waoeld’s Poultry Congress 


Eere are some of the views in store for those who attend the Seventh World’s Poultry Congress to 
be held in Cleveland, Ohio, July 28 to August 7, 1939. Poultry as well as poultrymen from all corners 
of the world wili be assembled there and various states are organizing committees to support this 


international event. 
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F< rtilizer Men Organize 
S. il Committee 


ducational work designed to help 
fay ners select fertilizers that will give 
them the largest possible returns for their 
investment will be conducted by a soil 
iniprovement committee recently organ- 
iz by fertilizer manufacturers in the 
Middle West. 

States included in the organization are 
Ohio, Indiana, Michigan, Kentucky, Illi- 
nois, Wisconsin, Minnesota, Iowa, Mis- 
souri, North and South Dakota, Nebraska. 
Kansas, Montana and Wyoming. 

The committee will cooperate with state 
and college agricultural agencies and other 
groups interested in soil improvement to 
encourage the use of fertilizers best adapt- 
ed to needs of crops in various localities. 

Members of the committee are Wood 
Crady, Federal Chemical Co., Louisville, 
ky., chairman; R. P. Koos, N. S. Koos & 
Son, Kenosha, Wis., vice chairman; B. E. 
Meguschar, International Agricultural 
Chemical Corp., Cincinnati, Ohio, secre- 
tary; E. O. Kintzing, Swift & Co., Ham- 
mond, Ind.; D. K. Lange, Virginia-Caro- 
lina Chemical Corp., East St. Louis, IIl.; 
James J. O'Leary, American Agricultural 
Chemical Co., Detroit, Mich.; Pierce Van- 
dercook, Armour Fertilizer Works, Chi- 
cago Heights, IIl.; Nelson T. White, Smith 
Agricultural Chemical Co., Saginaw. 
Mich., and D. A. Williams, Minnesota 
Farm Bureau Service Co., St. Paul, Minn. 


@ CLIFTON MILLS CO., Romeo, 
Mich., has been incorporated by Bion C. 
Place, Huntington Woods, Charlotte M. 
Place and Karl Place. 


@ 0. L. BARR, O. L. Barr Grain Co., 
Bicknell, Ind., held a Farmers Day at his 
plant, February 5, and was host to a large 
group of customers. Local merchants co- 
operated in offering special bargains dur- 
ing that day to attract the rural trade. 
@ F. E. BENDER, owner and manager 
of the Bender gasoline service station, 
Manito, IIl., has opened a new department 
and is featuring a full line of feeds. 


@ GUY T. FRENCH has been appointed 
manager of the Putnam Grain Co., Henry, 
Ill., to succeed Jerry Potter who has re- 
signed to accept another position. 


SLATED FOR PRESIDENT 

Fred Borries, president, Ballard & Bal- 
lard Co., Inc., Louisville, Ky., has been 
selected for president of the Millers Na- 
tional Federation by the official nominat- 
ing committee. Since the committee’s rec- 
ommendation has been endorsed by unani- 
mous vote in the past, Mr. Borries is 
practically assured of his job as federation 
chief. O. D. Fisher, Seattle, Wash., pres- 
ent president, has declined a second term. 
Mr. Borries has been active in federation 
work and has been engaged in the milling 
business during his entire adult life. His 
son, Ensign “Buzz” Borries of the Navy 
was an all-American quarterback several 
years ago. 
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GROWTH 


LACTOFLAV/N SUPPLEMENT 


Growth, hatchability and feed utilization make 
poultry profits. 


Lactoflavin in poultry mashes promotes growth, hatch- 
ability and feed utilization. 


FLAYDRY LACTOFLAVIN SUPPLEMENT provides for 


poultry mashes an assured supply of needed Lacto- 
flavin. 


FLAYDRY FOR GROWTH 


Poultry authorities at Cornell University, Ohio 
Agricultural Experiment Station, and other 
leading institutions have proved that the 
growth-promoting factor, Lactoflavin, is re- 
quired for chick growth. 


FLAYDRY FOR HATCHABILITY 


Poultry authorities further agree that Lav- 
toflavin is required in the mash in order that 
hens may produce eggs that will hatch. The 
developing embryo dies when an insufficient 
amount of Lactoflavin is deposited in the egg. 


FLAYDRY FOR FEED UTILIZATION 


Now comes an important new discovery — 
R. M. Bethke and P. R. Record of the Ohio 
Agricultural Experiment Station conducted 
extensive tests and found that the correct 
amounts of Lactoflavin added to poultry 
mashes result in “better feed utilization.” 
Better feed utilization means lower feed costs. 


Leading feed manufacturers now are adding FLAY- 
DRY LACTOFLAVIN SUPPLEMENT to Starter, Grower, 
Laying and Breeder mashes to bring the profit-mak- 
ing benefits of these important scientific discoveries 
to their poultrymen customers. 


Write for full information. 


HATCHABILITY FEED UTILIZATION 
BORDEN COMPANY 


Special Products Sales Division. 


350 MADISON AVENUE, NEW YORK, N.Y. | 
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It’s French Lick Again 


For Feed Mixers 


After holding its annual convention in 
the East for two consecutive years the 
American Feed Manufacturers association 
returns to the Middle West again this 
year and will convene at French Lick, 
Ind., June 9 and 10. The decision was 
reached at a meeting of the board of 
directors of the organization held recently 
at Chicago. 

The convention in 1936 was held at 
White Sulphur Springs, W. Va., and last 
year the manufacturers met at Hot 
Springs, Va. It is probable that the meet- 
ing places will be henceforth alternated 
for the convenience of the association’s 
nation-wide membership. 


The French Lick Springs hotel announc- 
es that extensive improvements have been 
made since the manufacturers met there 
last in 1935 and that many added attrac- 
tions will greet them this year. Ralph M. 
Field, president of the association, is bus- 
ily engaged in preparing a program that 
will be of interest and practical value. 


ELEVATOR SUPERINTENDENTS 


The 9th annual convention of the Soci- 
ety of Grain Elevator Superintendents 
will be held at the Hotel Kansas Citian. 
Kansas City, Mo., March 27 through 
March 30. The largest turnout in the 
history of the organization is expected. 
Tom J. Emmert, Wyandotte elevator, is 
chairman of the convention committee. 
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HURRAH! OUR FEED 
DEALER'S STOCKING 
ALL FUL-O-PEP 
FEEDS. WHAT 
WE NEED TO LAY 
MORE EGGS AND 


=— 


HOW THE BIG FUL-O-PEP ADVERTISING 


CAMPAIGN BRINGS YOU INCREASED PROFIT 


All the leading Poultry and Hatchery Magazines; State and Sectional Farm 
Papers, and many specialty publications carry month after month sales com- 
pelling attractive Ful-O-Pep advertising copy—much of it in colors. 


@ Ful-O-Pep Advertising has become as popular as Ful-O-Pep Feeds them- 
selves. Hlosts of people look for this advertising every month. They like to 
follow the comic illustrations—and read the text which invariably tells a story 


that is important to the work of farmer and poultry keeper. 
y What’s more they buy and use Ful-O-Pep Feeds because they 


find they grow more and better chicks, more economically. 


A Popular Feed for Every Need 


@ Don’t miss sales by being out of items. Keep up your 
stock of Ful-O-Pep Chick Starter and other Ful-O-Pep 
| Feeds, for indications point to a big chick season ahead— 


iN es mm) you. Place your order now. 


THE QUAKER OATS COMPANY 


Dept. 32-B, 141 W. Jackson Blvd. 


CHICAGO, U. S. A. 


@ CHET COOK, manager of the Mil- 
waukee, Wis., branch, King Midas Flour 
Mills, Minneapolis, Minn., celebrated his 
20th wedding anniversary, December 29. 
A large host of friends joined him in com- 
memorating the occasion. 


@ VICTOR C. CZESKLEBA has opened 
the Ideal feed store at Shawano, Wis. 

@ F. A. ADAMEK, Platte, S. D., has 
purchased the flour and feed company for- 
merly operated by the late R. B. Wilhelm 
at St. Cloud, Minn. 


@ INDIAN ORCHARD Coal and Grain 
Co., Indian Orchard, Mass., was robbed 
of $165 in cash January 11 by burglars 
who forced open the safe with crowbars 
and sledge hammers. 


@ V. R. FULTON has opened a feed 
store at Berwick, Ia. The new establish- 
ment will be operated as the Berwick 
Feed Co. 


@ ARTHUR TEWELES and Stanley 
Brandeis who operated a feed and grain 
business at Sturgeon Bay, Wis., under the 
firm name, Teweles & Brandeis, for many 
years have dissolved partnership. Mr. 
Teweles has taken over the Sturgeon Bay 
interests and Mr. Brandeis will begin 
business at the Sawyer elevator, Sawyer, 
Wis., an adjacent town. 


@ ROBERT STUART, son of Jack Stu- 
art, president, Reliance Feed Co., Minne- 
apolis, has been engaged as a feed sales- 
man in the Wisconsin territory by the 
New Richmond Roller Mills Co., New 
Richmond, Wis. His headquarters will be 
at Oshkosh, Wis. 


UNITY MILLS MEETING 

R. C. Boggess, general sales manager, 
and Harry Cowan, district sales manager, 
Spencer Kellogg & Sons, Inc., Buffalo, 
N. Y., were the principal speakers at a 
banquet held by the Unity Mills Distrib- 
uting Co. at Minneapolis, January 15. Mr. 
Boggess spoke on merchandising and Mr. 
Cowan discussed the future of linseed oil 
meal. 


THREE NEW PRODUCTS 

After a year’s intensive experimental 
work the Calcium Carbonate Co., Chicago, 
Ill., announces that is has ready for dis- 
tribution three new products to enable 
manufacturers to include small recom- 
mended amounts of manganese in their 
feeds. One of the products is Mangan- 
esed Calcium, made by a special process 
to insure uniform incorporation of man- 
ganese in feeds containing no iodine. For 
feeds containing iodine another calcium 
product, known as Buffered Manganesed 
Calcium, has been developed. The third 
product is stable iodized calcium with 
manganese. All three are made with any 
concentration of manganese desired. De- 
tailed information on the use of the prod- 
ucts may be obtained by writing for the 
company’s bulletin at 43 E. Ohio street, 
Chicago. 
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Hiere’s Series of Collection Letters 


That Makes Them Pay 


@ Systematic Plan Keeps Debtor Reminded 


REGULAR series of result-tested 

“ letters and methods is preferable to 

continuous searching and experi- 
mv nting for an ideal collection letter. Here 
is one which features the trip-hammer 
method of extracting checks, cash in hand 
or definite promises to pay by repeated 
mailings every five or ten days until the 
account is heard from. Its persistency 
brings home the bacon without resorting 
to legal action or turning the account over 
to a collection agency. 

These seven holy apostles preach an un- 
mistakable sermon, and the debtor is quick 
to sense their significance. Consequently, 
results begin to arrive anywhere along the 
line as the ten-day intervals elapse in 
quick succession, and when the last letter 
of this series is ready to go out the heavy 
ranks of delinquent debtors are pretty 
well thinned out. 

The first series is a mild type of printed 
reminder: 


PAYMENT ACCT. No. 
PAST DUE 4771 


THE DIAMOND MILLER 
AND FEED COMPANY 


According to our records your ac- 
count is now past due. Please be good 
enough to send in your check by re- 
turn mail or explain when we may 
expect payment. Kindly give this your 
prompt and immediate attention and 
oblige. 


This printed form is filled out in dupli- 
cate on the typewriter and the original 
sent out with the first statement of ac- 
count as soon as it shows up delinquent. 
If nothing happens in five days, the dupli- 
cate copy of this slip automatically turns 
up and Form No. 2 is sent out, which is 
another printed form, thus: 


TWO REMINDERS 
First: To Remind You That Your Ac- 
count is Now Boiling Over. 
Secondly: A duplicate of Your Last 
Statement of Acount Is Also Enclosed 
to Remind You of the Exact Amount 
Now Due. 
Kindly Send in Your Check by Return 
Mail, and Greatly Oblige. 


If nothing is heard from the debtor in 
the next five days, out goes Form No. 3, 
which is another printed reminder and in- 
cludes a blank check, dated and made pay- 
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able to the miller and feed dealer in the 
amount actually due, so that all the de- 
linquent has to do is to fill in the name 
of his bank and sign the check. This form 
reads: 

“IF YOU HAVE MAILED YOUR 
CHECK JUST THROW THIS AWAY. 
But if You Haven’t—Just Fill in and Sign 
the Enclosed Check and Drop It in the 
Nearest Letterbox. TODAY.” 

If nothing happens in the next five days, 
personally typewritten letters are then 
used, as printed forms are no longer con- 
sidered of value, and this letter goes out: 

“For some reason or other, possibly be- 
cause apples first grew on trees, our ledg- 
ers have developed into a roosting place 
for bills. We have a number of Little 
Bills, New Bills, Long Bills, Short Bills, 
Old Bills and Young Bills on our books. 

“These bills have just naturally ac- 
cumulated, and while they do not repre- 
sent anything to actually worry about, I 
feel that they should all be attended to 
before they all get to be nothing but OLD 
BILLS. 

“One of these bills is your bill. 

“Why not send us some bills in Uncle 
Sam’s currency, for this Old Bill and help 
us clean up the roost? We would surely 
appreciate it! May we count on you— 
by return mail, please?” 

If no results follow from this letter, 
the “pin” letter is now used to prick them 
into action: 

“Here is ‘The Magic Pin!’ Looks like 
the common garden variety, but it can 
work wonders. 

“Here’s how— 

“Business is an exchange of commod- 
ities. Money is the medium of exchange. 
A check is a convenient method of trans- 
ferring money. You owe us $_......... 
Here is your bill—also a blank check, 
filled out, dated and everything. All you 
have to do is to sign your name and fill 
in the name of your bank. 

“Then take out this Magic Pin— 
(pinned lengthwise here). 

“And pin them all together, and drop 
them into the nearest letter box today. 
That will not only put you at ease, but 
it will also put us out of our misery.” 

Meanwhile, of course, results are flow- 
ing into the till, and the reminders alone 
have been known to pull as high as 50 
per cent returns on old outstanding ac- 
counts, because they only had to be “re- 
minded”, while the balance had to be 
“nagged”, and so the first letter wakes 
them up and bags about 15 per cent more, 
while the second letter corrals 10 per cent 
additional. Since the balance who do not 
respond are “hard nuts” to crack, the re- 
maining two letters of this series now 
tighten up their grip on the customer’s 
purse strings: 

“Gladstone said he never could do a 


thing until he had to. Some debtors can’t 
see their way clear to pay their debts 
until they must. 

“You have not paid your account, nor 
advised me when you could pay it, in spite 
of three reminders and two personal let- 
ters. 

“Your credit standing will be seriously 
impaired unless you send us your check 
by the 15th. I’m not going to write any 
more letters or send you any more re- 
minders—the 15th is absolutely the dead- 
line.” 

Naturally, the miller and feed dealer is 
now nearing the end of his rope and if 
the debtor doesn’t pay up, he takes just 
one more long, last and final chance with 
this letter: 

“Let’s sit down and talk this thing over. 
You, no doubt, want to pay us and we 
want to see you get this account out of the 
way. You have other obligations, no 
doubt. You can’t pay them all at once. 
But we can help you pay this off. Let’s 
get together and discuss the matter. 

“Why not come in and talk this thing 
over in a friendly way while there is yet 
time. I’m sure you’ve got some reasonable 
excuse to offer and I’ll be glad to make 
all reasonable allowances in your behalf. 

“I’m waiting—until the 30th—no long- 
er! If you fail to respond to this letter 
as you have in the past, I’m going to file 
suit on the 30th, and obtain a judgment 
against you. Surely, you don’t want this 
sword suspended over your head? Then, 
let me hear from you.” 

Of course, this is the straw that breaks 
the camel’s back and into suit the ac- 
count goes if the debtor is worth it and 
a judgment is obtained. 


@ ALLISON FEED MILLING CO.. 
Cherokee, Ia., is planning to install feed 
pelleting equipment costing $4,000. The 
firm opened for business late last summer 
in the oid Sjostrom building. 


@ L. H. PATTEN- who recently resigned 
as production manager of the State Mill 
& Elevator, Grand Forks, N. D., has been 
appointed general manager of the Farmers 
& Merchants Milling Co., Glencoe, Minn. 
The firm manufactures flour and commer- 
cial feeds. 


NEW CONTROL DIRECTOR 

Paul Ijams was appointed director of 
the control division of the Kansas state 
board of agriculture at a special meeting 
held January 13. He succeeds the late 
C. E. Buchanan. Mr. Ijams worked under 
Mr. Buchanan’s direction for about 11 
years and assures those having business 
with the control division of the same fair, 
sympathetic and courteous treatment ac- 
corded by his predecessor. 
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POULTRYMEN’S 
CHOICE 


@ 10 winning pens out of the 17 U. S. Egg Laying Contest 
Winners in 1937 were raised on STONEMO Granite Grit. The 
remarkable records made in these contests by hens raised on 
rations which included STONEMO Granite Grit, the hard, in- 
soluble grit, is striking proof of its value in poultry feeding. 


% @ More U. S. Contest Winners are raised on STONEMO than 


5 on any other grit. The biggest production flock between Buffalo 
° and California was raised and is fed on STONEMO. The 
e largest commercial turkey grower in the world buys STONEMO 
3 in car lots. These and thousands of other poultrymen would not 
& feed STONEMO Grit vear in and year out if it did not pay so well. 
9 @ Recent experimental work at Cornell University and the 
% U. S. Dept. of Agri., Beltsville, Md., indicates that too much 


9 calcium is just as detrimental as a shortage—that the calcium 
- intake of a chicken should not exceed 2%. 


@ Sell your poultry keeper customers STONEMO Granite Grit 


a? (available in all sizes—chick to turkey) and help them do » 
oo better job of raising more chickens, getting more eggs and 
me keeping up better condition in their flocks. Sell STONEM¢ 
yA It pays. Write for prices. We have Booklets for you to 
distribute. 


ss? STONE MOUNTAIN GRIT CO., Inc., Lithonia, Georgia 


‘“‘More Milk for 
the Market 


— Better Calves 
in the Herd’”’ 


That is what every good dairyman is 
striving for, and 


WISCONSIN 
CALF MEAL 


helps him do that very thing. At present profit- 
able milk prices it is easy for you to interest your 
customers in raising their calves the WISCON- 
SIN WAY. Instead of being just a side line you 
can make your calf meal business a profitable 
leader by featuring Wisconsin Calf Meal. 


NORTHERN MILLING CO. 


WAUSAU WISCONSIN 


POUNDS NET 


FFA 


100 POUNDS NET 


RODUCTS REF CORN 
“COTE FE 


Far 
Figre SWEETENED) 


~ CORN PRODUCTS REFININY 
> GENERAL OFFICES-NEW 


YOUR 

1938 LINE 
of RATIONS veeds one or all 
of the BIG 3 among Corn Feeds 


Standard Buffalo (25% Protein) 
Buffalo Sweetened (20% protein) 
Diamond (43% Protein) 


One of these good corn concentrates has a real place 
in every brand of mixed ration you put out to your trade 
in 1938. 

Available im straight or mixed cars which can also include 
CO-PRO-CO our new all-corn dog food ingredient. 


Our Ration Service Department is prepared at all times 
to help you with formulas. 


CORN PRODUCTS SALES CO., PLACE 


400 LBS NET 


BEAN 
SIL MEAL | 


ANALYSIS 
oTEIN INIMUS 
maximum 
WE. minimum 


= 
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@ is available at the new Soy Bean Oil Mill of 
Swift & Company, located at Champaign, Illinois— 
in the, center of the soy-bean producing area. 


Swift’s Soy Bean Oil Meal is a nourishing base for 
livestock feed. 


SWIFT & COMPANY 


SOY BEAN MILL eee CHAMPAIGN, ILLINOIS 
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Cash Grain Futures 
Provides Price Insurance 


‘EW persons outside of the grain and 
Ik milling industries appreciate the real 

economic value of futures trading and 
of the service it renders to agriculture. 
This is largely due to the fact that more 
glamor is attached to the spectacular 
features of a speculative market. The 
idea of many persons that the great insti- 
tution at the head of La Salle street is 
a place in which the bulls and the bears 
meet daily for the primary purpose of 
twisting each other’s tails may be a thrill- 
ing and romantic viewpoint but it fails 
to portray the essential commercial facts 
that underlie these activities. 

We, in the grain trade, know that from 
40 to 60 per cent of the nation’s crops 
are rushed to market every year immed- 
iately following harvest. There is not a 
consumptive demand to take care of this 
flood of grain and, therefore, the grain 
must be stored and carried until the de- 
mand catches up with the supply. It 
would be impossible for even the largest 
and wealthiest processors and grain mer- 
chants to finance the stocks of grain that 
are put away on the run of every crop 
without the hedging facilities that are 
offered by the Chicago market. This is 
for the reason that the bankers consider 
a futures hedge against cash grain as an 
integral part of the grain collateral on 
which they are making the loan. 

Provides Liquid Situation 

A very large volume of speculative 
trade, therefore, is required in the mar- 
ket at all times to afford liquidity which 
will allow the placing and removal of 
hedges. The moment the liquidity of the 
market is affected adversely by unnecess- 
ary supervision and regulation, the value 
of the grain collateral is depreciated. 

At this point, I am glad to be able to 
advise you all that the commodity ex- 
change administration at Washington is 
cooperating in every way possible with 
the officers and directors of the Chicago 
Board of Trade and other grain exchanges. 
The members of the commodity ex- 
change administration vigorously support 
our present system of marketing. They 
understand and appreciate the economic 
value of speculation and futures trading 
and, as far as I know, every economist 
employed by this department has defend- 
ed our present marketing system as being 
the most economical and efficient for mer- 
chandising grain that has yet been devised. 

Government or Private 

If anything should happen to our pres- 
ent marketing system, that is, should spec- 
ulation be curtailed to a point that would 
seriously affect the liquidity of the futures 
market, then, in my opinion, there would 
only be one other course left for those who 
were to assume the responsibility of mer- 
chandising our grain crops. It would mean 
that the government would have to step 
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By KENNETH S. TEMPLETON 
President Chicago Board of Trade 


in and take over the entire grain industry. 
Another bureau would have to be created 
to assume the responsibility and risks in- 
volved in financing and merchandising the 
crops of the nation. Judging from the 
federal farm board fiasco, such a step 
would result in costing the nation many 
times the cost of our present system of 
handling grain. It is possible that such 
costs might be made public but I can 
assure you that higher costs of merchan- 
dising would, nevertheless, prevail and 
would eventually have to be met by the 
taxpayer. 
Explains Hedging System 

When the wheat crop starts to move 
around the first of July and liberal receipts 
of new wheat are being received on the 
Chicago market, my firm, which is one 
of the smaller grain firms at Chicago, 
starts to accumulate selective varieties of 
wheat for which we think there will be 
a good milling demand later on. At this 
period of the year when trading in cash 
grain is active we sell 5,000 bushels of 
September or December wheat against 
our purchases of every four cars of wheat 
and then we usually sell a “job lot”; i.e., 
a thousand bushel lot, every time we have 
accumulated eight cars. This means a 
sale in futures of about 11,000 bushels of 
wheat against every eight cars, for we 
roughly figure the cars at about 1,400 
bushels each. As this grain is unloaded 
and we receive elevator weights at the 
end of each day, we total our long and 
short positions and then even up our posi- 
tion with the purchase or sale of job lots 
at the opening of the market each morn- 
ing. By this method, we aim to keep 
absolutely even on the market, and we 
never allow ourselves to trust to our mar- 
ket judgment in being either long or 
short the market over-night or during the 
day. 

When we receive over-night acceptances 
from mills, we immediately buy in a cor- 
responding number of bushels of our fu- 
tures hedge at the opening of the market. 
Frequently, grain merchants will make 
sales of grain without actually having the 
grain. In such a case, one usually knows 
where he can get the cash grain. Such 
sales are frequently made for scattered 
deferred shipments. When making such a 
sale a firm like my own will step in and 
buy the future as they buy the cash grain 
to cover their short sale. 

Another good use of the futures market 
is in a spreading operation. Frequently, 
at the end of each crop year, our stocks 
of cash grain will be very low. We are 
familiar with the grade and variety of 
wheat that is most likely to be delivered 
on May contracts, this being old crop 


@ Address Delivered at National Convention 


wheat and it will be needed also to blend 
with new crop wheat. When we anticipate 
such a demand, we buy May wheat and 
sell July or September. It is possible that 
the value of the May contract will later 
increase materially in value as compared 
with the distant future. In such a case, 
we will have a greater profit in the May 
future than we have lost in the distant 
future which we have sold. If we are 
satisfied with this profit, we may close out 
such a spread and take our profit out of 
the futures trades without handling the 
cash grain. Probably in most instances, 
however, we actually take delivery of our 
May contracts and endeavor to merchan- 
dise the grain during the month of June 
and early July at a price relatively greater, 
as compared with the distant future, than 
the price we paid for our May contracts. 

All of these are proper uses of the fu- 
tures market by those engaged in mer- 
chandising or processing grain or grain 
products. It is my belief that in four 
years out of five cash grain firms that re- 
ligiously use the futures market for hedg- 
ing, find that their hedging operations 
show them a tremendous profit; i. e., their 
cash grain is actually sold at a loss and 
the profit is picked up in the futures 
hedge. Of course, this is not true every 
year and probably one year out of five 
they will find that their cash grain is sold 
at prices higher than cost, while their 
hedges will show a loss. 

Allow Price Insurance 

To me these hedging operations are 
nothing more or less than price insurance. 
If such hedging operations are wise and 
profitable for grain dealers and mills op- 
erating in the terminal markets with large 
storage capacity, I cannot help but feel 
that such a system would prove equally 
profitable to the smaller grain merchant. 

It is true that the grain merchant or 
mill operating at country points may be 
able to buy grain in truck-load lots direct 
from the farmer at a price which allows 
a greater marginal profit and leads the 
country grain dealer or miller to feel that 
he can run the risk of operating withou' 
hedging and that he does not require this 
price insurance which is so essential to 
those of us operating in terminal markets. 
No doubt country grain dealers will, in 
certain years be able to operate at a great- 
er profit without hedging their grain, but 
over the course of a number of years, | 
am positive that the profits of these op- 
erators would be considerably greater if 
they religiously hedged every pound of 
grain handled. 

Any institution that has survived wars 
and panics, depressions and booms, agri- 
cultural panaceas and regulatory laws for 
a period of 89 years, and is still going 
strong, must have something pretty funda- 
mental to offer in the way of service. 
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SALT 


Highest Quality 


Prompt Service 


COM 


MILWAUKEE WISCONSIN 


MANGANESE 


—what it is. 
—why you need it in your feeds. 


—how you can include it easily, 
uniformly, and at lowest cost. 


Our New Bulletin F-10 Will Tell. 
You... 


@ Mashes are improved with MANGANESE. 
With our analysis table giving the mangan- 
ese content of principal feedstuffs you can 
quickly determine if your mashes contain the 
levels recommended by Cornell, Kentucky, 
Michigan, Pennsylvania, Oklahoma, Colora- 
do, etc. If you prefer, send us your formulas 
and we will make these calculations for you. 


MORTON SALT COMPANY 


Write for your handy manganese table and 


Bulletin F-10 today—without obligation, of 
course. 


The CALCIUM CARBONATE CO. 


S. W. Sales Office Gen’! Sales..Office N. W. Sales Office 
Box 409 43 E. Ohio St. 636 Brandeis Theatre Bldg. 
e, Mo. Chicago, Iii. Omaha, Nebr. 


—Retter Built Bags— 


Get Calf-Manna 
Profit-Propositian 


Share the benefits of Calf- 
Manna’s national and re- 
gional advertising, dairy 
counseling service, specialty 
sales support and complete 
retail promotion helps. Get 
in on the profits! Write for 
the full story! 


I'M PUSHING THE FEED THAT RAISED 
THE WORLD'S CHAMPION Cow! 


And Pll tell you why... First, it’s the biggest feed 
value on the market—one pound completely replaces 
sixteen pounds of milk. It raised Carnation Ormsby 
Butter King, world’s greatest cow, for only 6 cents a 
day. Second, it saves time and labor as it is fed dry, just 
as it comes in the bag. Third, it always delivers results 
and satisfied customers come back for more. Yes, and 
Calf-Manna is a well-advertised, profitable item, allowing 
an honest mark-up. Get the profit story! Write Carna- 
tion Company, Dept. 25B, Oconomowoc, Wisconsin. 


Manna 


AMERICAS CALF FEED ! 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


(Quoted from Customer’s Letters) 


vs AFTER all, as we have said 

to you before, it is only 
typical of the service rendered 
by you whenever requested, and 
we appreciate your co-opera- 
tion more than we can tell you.” 


WERTHAN BAG CORPORATION 
‘NASHVILLE — NEW ORLEANS 


—__(WERTHAN)_— 
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lodine Discovered by Accident 
Now Widely Used in Feeding 


@ Found Beneficial for Humans and Animals 


’ WAS in France’ during the wars of 
| Napoleon that an obscure French 

chemist, while experimenting with the 
manufacture of gun powder, discovered 
ioc ne by accident. That was in 1811. The 
chvmist’s name was Courtois and he re- 
ceived 6,000 francs or $1,500 for this 
discovery from the French government. 

Some years later, also by accident, a 
French physician discovered that a patient 
suflering from enlarged neck was helped 
by the administration of iodine. This 
started résearch work on iodine on a large 
scale and established its worth in animal 
feeding. 

The principal source of supply of iodine 
is today found in the Andes mountains 
of Chile, South America. Geologists claim 
that thousands of years ago huge birds 
which subsisted mainly on fish migrated 
to the plateaus of the Andes where their 
droppings, due to the action of the ele- 
ments, became petrified in time and 
formed a mineral known today as Caliche. 
This caliche is mined and removed to the 
pampas, or lowlands where it is scientific- 
ally treated for the extraction of saltpeter, 
used extensively throughout the world as 
a fertilizer—and iodine. 

Soils Depleted of Iodine 

The earth’s surface through constant 
precipitation of moisture down the cen- 
turies has been leached of many of the 
essential minerals, among them iodine, 
so that today many parts of the country 
are almost completely devoid of this ele- 
ment or do not have a sufficient iodine 
content for the fullest development of 
plant and animal life. In animals the thy- 
roid gland, located in the neck, acts as a 
storage place for iodine. The thyroid 
stimulates all growth and development and 
exercises a predominant influence on the 
utilization of food. A lack of thyroid se- 
cretion causes lack of normal growth and 
normal development. Therefore, insuffi- 
cient iodine content in feeds expresses 
itself in slow growth, big neck calves and 
lambs, weak, goitrous colts, sterility and 
other annoying trouble. 

Symptoms of Iodine Deficiency 

In the typical goitre belt it is quite 
common to see pigs suffering from hair- 
lessness and thick skin and colts showing 
goitrous formation and being weak and 
frail. 

My first experience in observing the 
actual effect of iodine on animals was 
about 20 years ago in Iowa. We were 
feeding two groups of pregnant ewes on 
identically the same ration, only that one 
herd was on clover pasture, the other on 
timothy grass pasture. The ewes on the 
clover pasture lambed normally while 
those on the timothy grass had a large 
number of big-necked offspring of which 
most died. This situation puzzled us great- 
ly. Subsequent chemical analysis of the 
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feed showed practically no difference in 
the ration with the exception that the 
clover contained a trace of iodine. 

Now we know, after years of experi- 
ments and observation, that the correct 
amount of iodine will tend to step up egg 
production, that it tends to increase milk 
production and make more meat at lower 


HE information on _ iodine 

published herewith was sup- 
plied exclusively for the Feed 
Bag by Dr. J. J. Nichols. director 
of the Iodine Educational Bur- 
eau, 120 Broadway, New York, 
N. Y. Membership of the bureau 
is composed of numerous chem- 
ical firms producing the product. 


cost of production and generally improves 
the health of livestock and poultry. 

For instance, at the Iowa experiment 
station it has been found that a small 
amount of potassium iodide added to an 
otherwise well balanced ration when fed 
to pigs reduced the feed requirement 10 
per cent and increased the gains 10 per 
cent. A surely remarkable result, when 
one considers that the use of one-sixteenth 
of a grain, when fed to each pig daily 
during the growing and fattening period of 
180 days, resulted in increasing the gain 
practically one-seventh of a pound daily 
and in decreasing the feed requirement 
some 19 pounds on hundred pounds of 
gain. 

Poultry Feeding Experiments 

Experiments with dairy cows also indi- 
cated that the addition of potassium iodide 
to an otherwise well balanced ration is 
not only necessary but also profitable. For 
instance, in Ohio, dairy cattle in 14 short 
time feeding tests showed that those fed 
iodine produced nearly 3 per cent more 
milk. Also in Wisconsin 70 dairy herds, 
a total of 1,124 cows, tested over a period 
of a year showed that the cows fed iodine 
had an increase in milk yield of nearly 
5 per cent, while in dairy tests conducted 
in Wisconsin over a period of two years, 
the average of 22 experiments showed a 
total increase of 4 per cent of milk and 
5.3 per cent of butter-fat in favor of 
iodine feeding. 

The value of iodine in the feeding of 
poultry was demonstrated by some Michi- 
gan experiments where in a year’s study 
with over 5,000 birds, those fed iodine 


laid 9 per cent more eggs. A decrease in 
mortality of 34 per cent was also noted. 

Under the direction of the University 
of Bonn in Germany a five year experi- 
ment with 500 hens was undertaken. It 
was found that the hens receiving iodine 
surpassed the records of the birds not re- 
ceiving iodine by at least 25 per cent. 

Thus it has been demonstrated that 
iodine in minute quantities is necessary 
for the best feeding results; that it helps 
to speed up mineral assimilation for mak- 
ing stronger bones and a more sturdy 
frame; that it helps in the production of 
more eggs and milk, and that it makes ani- 
mals more healthy and disease resistant 
and promotes sexual development. 

Like many other feed ingredients, such 
as calcium, phosphorus, proteins, etc., no 
definite level has been established for 
iodine feeding. The Iodine Educational 
Byreau, Inc., after a careful survey is 
recommending specific amounts of potas- 
sium iodide for various livestock feeds. 
The level recommended is based on studies 
conducted by outstanding agricultural 
workers and represents what might be 
considered a minimum amount which 
would be expected to properly utilize the 
calcium, phosphorus and proteins usually 
found in present day livestock feeds. It 
has been established that amounts in ex- 
cess of that recommended by the bureau 
will prove profitable to the feeder. 

WISCONSIN 

H. P. Hansen & Son, Franksville, are 
remodelling and enlarging their office. 
Walter Hansen is manager. 

Producers & Consumers Co., Inc., 
Genoa City, has completed the construc- 
tion of a new warehouse. R. P. Guptill, 
manager, announces that the expansion 
was necessitated by increased business 

Dane County Farm Bureau, Madison, 
has moved to new and larger quarters and 
is installing a feed mixer and grinder. 

W. E. Davis, Genoa City, has moved 
his feed business to new and larger quar- 
ters. 

Kenosha County Farmers Cooperative 
Supply Co., Truesdale, held a Farmers’ 
Day February 1 at the J. I. Case Co. 
plant, Racine. 

Farmers Cooperative Elevator Co., 
Union Grove, has enlarged its office and 
increased its staff. James Vint is manager. 

Fenwood feed store, Fenwood, was de- 
stroyed by fire January 4 with a loss esti- 
mated at $5,000. Otto Untiedt is propri- 
etor. 

Tony Bauman has installed a mixer in 
his feed mill at Marathon. 

Koenig Bros. feed mill, Newburg, was 
destroyed by fire January 6. It has been 
operated by the Koenig’s for the past 30 
years. 
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@ Jj. B. SCHMITZ has been appointed 
vice president of the southwestern division 
of General Mills, Inc., Minneapolis, and 
B. M. Hagan has been named vice presi- 
dent of the southeastern division. These 
appointments were announced by Donald 
Davis, president of the company. 


@ STRAIN & JAGER, Batavia, Ia., have 
changed their firm name to Jager-Lowen- 
berg Grain Co. 


@ CLAIR READ has opened a feed store 
at Gilead, Ind. 


@ RUSSELL R. BEMENT has joined 
his brother, Lawton R. Bement and his 
father, S. A. Bement to form a partner- 
ship which will operate the Bement Feed 
& Supply Service, Mason City, Mich. 


The answer Builds Business ° 
... or Risks its Loss 


The oil you choose may mean 
the difference between just 
Hopes — and Results Realized. 
@ If your cod liver oil doesn’t 
make good, you may never know 
why those customers drifted 
away @® With VI-TEST you 
leave nothing to chance. Be- 
cause every batch is precision- 
tested in our New York Biolog- 
ical Laboratories, according to 
U.S.P. and A.O.A.C. methods 
you can sell VI-TEST without 
wondering “Will it make good?” 
@ Every batch of VIL-TEST a 
100 © uniform with the next 
and with those batches before it. 
@ Our tests on white rats and 
chickens leave no doubt as to re- 
sults @ VI-TEST,: backed by 
fifteen years experience, will hel 
you build up confidence and pat 
more business @ Write for liter- 
ature, samples and Prices today. 


and D Potency 


GUNNING GUNNING 


601 W. 26th St., New York, N.Y. 


@ HENRY FELDMAN Feed & Poultry 
Co., Blanchester, Ohio, has been organ- 
ized by Henry Feldman, Glenn Baker and 
William C. Meyer. 


@ IRA FAIST is the new manager of the 
Elkton Elevator Co., Elkton, Mich. He 
succeeds the late John Ginter. 

@ JOHN C. REID, formerly vice presi- 
dent and general manager of the National 
Oats Co., Cedar Rapids, Ia., was elected 
president, January 18, to succeed J. R. 
Mathews who has retired to become chair- 
man of the board. 


@ LIVONIA MILLING CO., Campbells- 
burg, Ind., has been incorporated with a 
capital stock of $3,000 by Elmo Cauble, 
Thomas Cauble and Natalie Cauble. 


@ ADOLPH A. ALBERT flour and feed 
store, Ellenville, N. Y., was destroyed by 
fire with all of the contents January 29. 


@ FAYETTE PRODUCERS association, 
Greenfield, Ohio, has installed feed grind- 
ing and mixing equipment and a new corn 
sheller. 


@ MOELLER & WALTER, INC., Rein- 
beck, Ia., have purchased the Dinsdale 
Grain & Lumber Co., Dinsdale, Ia. The 
new owners have appointed Harold 
Hoeppner manager. 


@ BENJAMIN BURKETT, manager, 
Peoples Elevator & Supply Co. Fremont, 


Ohio, recently underwent an emergency 


operation. 

@ HENRY & MISSERT FEED CO. has 
leased the Tierny feed mill, Avoca, N. Y. 
Lewis Atwood has been retained as man- 
ager. 


NEW CHICK FEEDER 

General Distributing Co., Newton, Kan., 
has added a new feeder for growing chicks 
to its present line. The product has three 
and one-half times the feed capacity of 
the present Universal chick feeder manu- 
factured by the firm. It is made of heavy 
double-lined cardboard and is designed to 
accommodate chicks from an age of four 
weeks until they are ready to be placed 
on adult feeding equipment. The new 
feeder can be furnished with dealer’s ad- 
vertising imprinted. 


attractive prices. Get our quotations. 


Win and Hold Customers 


@ Every batch of VI-TEST cod liver oil is uni- 
form in quality, giving you assurance that your 
feeds will give constant, adequate vitamin pro- 
tection. 
units of vitamin A and 400 units of vitamin D. 
VI-TEST “Fortified” has 3,000 units of vitamin 
A and 400 units of vitamin D. 


@ Booking now for spring and summer requirements at 


STRATTON GRAIN CO. 


Grain & Stock Exchange, Milwaukee, Wis. 


VITAND “Straight” contains 1,000 


(com 


Let Us Include 


Minnesota Girl Flour 
OR 


Goodbread Flour 


In Your Next Car of 


Loum ( 


| CAPITAL FLOUR MILLS, Inc. 


QUALITY FLOURS...QUALITY FEEDS 


QUEEN WHEAT FEED—CHEROKEE PURE BRAN € 
© CHEROKEE MIDDLINGS—MIDDOG MIDDLINGS 


WIRE US FOR PRICES 


CODMBLIVER OIL 


“Straight” 1000A—100D @ “‘Fertified’’ 3000A—400D 


Offices: Corn Exchange Bldg., Minneapolis, 


Minn. Mills: St. Paul, Minn. 
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«\: indfall” Tax Payments 
Dee March 15 


(Continued from Page Fourteen ) 


wir {fall tax to obtain Form 945 by writ- 
ing ‘o his local internal revenue office. He 
mu-t have it in the hands of the govern- 
met properly filled out by March 15 to 
avoid penalty. 

since refunds received amount to only 
$1.00 a barrel and the processing tax was 
$1.38, the question of what action will be 
tal.en on the 38 cents has been repeatedly 
asked. Will this amount also be subject 
to a windfall tax? Will the millers be 
compelled to repay it? These are all perti- 
nent questions but thus far no one seems 
to have the answer. No doubt some dis- 
position of the problem will be made but, 
in the meantime, the present windfall tax 
requirements set down by the government 
must be observed. 


e CARVA MILLING & ELEVATOR 

CO., Norfolk, Va., has been organized 

with a capital stock of $50,000. J. M. ‘ 
Stokely is president. 5) 


MUTUAL MILLERS 


While this issue of The Feed Bag is be- 
ing placed in the mails the Mutual Millers ©& 
& Feed Dealers association is in session 


@ Last year over 100,000 more dairymen 
—and 1,000,000 dairy Cows changed over 
to “WATER-TYPE” Cattle Spray. 


@ A Non-Injurious, efficient Cattle Spray 
which may be mixed with water all at one 
time and will not lose its efficiency upon 
standing. 


QUICK KNOCKDOWN — HIGH KILL 
GOOD REPELLENCY — LOW COST 


Supported by Intelligent Merchandising Policy 


Some Good Territory Yet Available to Jobbers 


YN) THE WATER-TYPE SPRAY CO. 


Executive Offices: 1128 E. 62nd Street, Chicago, Iil. 


Plant and Laboratory: Homewood, III. 


for its annual mid-winter meeting at Buf- f Victor James Garvin, Cass F. Smith, 
falo, N. Y. Complete details of the con- President. V. P. & Insect Toxicologist. 


vention will be published in the March 
number. 


Rate You Pay... 


When you enter Hotel Sherman 
you give the orders. Any day or 
night, whatever price room you 
wish, you may be sure will be 
assigned to you cheerfully -a 
sizeable, comfortable room and 
your own private bath. The en- 
tire staff has only one purpose 


COLLEGE INN 


Frankie Masters and 
the Big Apple Revue 


DOUBLE $4. 


DOUBLE $4.50 


YOU CAN 
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MANGANESE” 


Contains Element that 


Prevents “PEROSIS” 


®@ Add it to the Mashes 
You Mix and Sell 


® Stock it for those who 
mix their own 


CHICK MANGANESE 


is an anti-perosis materjal that prevents short legs, short wings 
and parrot beak. It is absolutely essential to normal growth of 
chicks and poults that Carus Chick Manganese be included in 
the growing mash. 

Carus Chick Manganese is finely pulverized and easily mixed wi 
mashes and feeds. Write today for our new Chick Mangan 
Bulletin, prices and dealer’s proposition. It’s a long profit item. 


CARUS CHEMICAL CO., Dept. FB-1, La Salle, Ill. 


This chick has severe Per- 
osis, the result of insuffi- 
cient Chick Manganese in 
its diet. 


AN IMPROVEMENT! 6. 
From the SOY BEAN field Q 7 
0) 
9) (9) 
BASE 
WATER 
:) 
(} 
The'R, Pick is th 
DOUBLE $5. 
HOME OF THE i 
CHICAGO ‘SSN / 
YA 


@ ST. ALBANS GRAIN CO., St. Albans, 


Vt., sustained damages of $28,000 Janu- 
q q q q ary 4 when its warehouse was destroyed 
or a by fire. The firm is a branch of the 


Charles M. Cox Co.. Boston. W. O. Wise 


Lyndon King, vice president and treas- 
urer, Northrup, King & Co., Minneapolis, 
and David K. Steenbergh, managing edi- 
tor of The Feed Bag, Milwaukee, Wis., 
will be the principal speakers at a feed 


dealers’: meeting to be held at the Elks 
club, Waterloo, Ia., February 15. In ad- 
dition to a large group of retailers the 


gathering will be attended by representa- 

tives of the Anderson Box Co., Indian- 

32% Oo 32 % upp ement apolis, Ind.; National Oil Products Co., 
SUPPLEMENT N. J.; Oyster Shell Products 
orp., St. Louis, Mo., and Blatchford Calf 

a. \ to G roun d G rains Meal Co., Waukegan, Ill. The meeting is 


You'll have a complete ration that will match results 
with the most expensive feeds, give you a good profit 
Contains — at competitive prices and produce the best feeding Ia. Numerous attendance prizes will be 


awarded. 
Easily digested animal results your customers have ever had. 
proteins obtained 


from milk, meat and : 

blood ‘our, perfectly COonkeys Radio Messages, Farm Paper and Poultry 

balanced and blended Magazine space this season are hammering home the 

teins. Then all vita. importance of properly feeding the chicks you sell. 


MORE MILK CONSUMED 
An increase of 3.24 per cent in the per 


, : capita consumption of milk, including 
are — oe It will pay you to feed and sell Conkeys Y-O Feeds. cream, was registered in the cities and vil- 
which seals and holds : a te as lages of the United States in 1936 over 
the strength of the A Write for “Mixers’ Price” on the previous year, according to estimates 


iver. : of the department of agriculture. The 
menting Yeast and'F The G. E. CONKEY CO., 6761 Broadway, Cleveland, 0. average was 38.2 gallons per person. Great- 


vitamin of Wheat 


; est increase occurred in the North Cen- 
Germ Oil. MILLS: Cleveland, O.; Toledo, O.; Nebraska City, Nebr. tral states where a consumption gain of 
4.8 per cent was indicated. 


COAST TO COAST 
GRAIN SERVICE 
INCORPORATED 
MINNEAPOLIS, MINN. 
761 Chamber of Commerce 
Country Offices 
Fairmont, Minn. Grand Forks, N. Dak. 
ies eee Convenience is one of the foremost fea- 
tures of Hotel Imperial plus the utmost 
Duluth Buffalo Kansas City in comfort and economy... Dining Room 
ilwaukee any uis ¢ 
prices are low... Lunch 50¢ Dinner 70¢ 
Boston Spokane 
Cedar Rapids Omaha Seattle 
Toledo Memphis San Francisco 
Los Angeles, Calif. 
Winnipeg, Man. ontreal, Que. 
Cargill, Incorporated, Seed Division 
Box 64, Minneapolis. 
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LEASE DICKINSON MILL 

. cher-Daniels-Midland Co. has leased 
the plant formerly operated by the 
Di inson Feed & Seed Co. at Minneapolis 
an: will continue to keep it in production. 
Th. Dickinson firm recently discontinued 
its feed business both in Chicago and 
M .neapolis. George Smith, formerly 
m: ager of the Dickinson Feed & Seed 
Cc. has joined the Archer-Daniels-Mid- 
lar . staff and will be associated with H. 
A. Vanderhoof who is manager of the 
fir.’s feed department. 

VITAND DISTRIBUTORS 

ing Bros., Philadelphia, Pa., and Jesse 
C. Stewart Co., Pittsburgh, Pa., have been 
appointed distributors for Vitand cod 
liver oil concentrate and Anchor Brand 
standardized cod liver oil, produced by 
Napthole, Inc., Boonton, N. J. Each of 
the firms will serve the territories now be- 
ing covered by their sales staffs. Stocks 
will be carried in both cities for the con- 
venience of feed mixers. 


JOINS FATHER 

J. C. Curry, for many years general 
manager of the feed and grain department 
of the Albert Dickinson Co., Chicago, IIl., 
has joined his father, A. C. Curry, in the 
grain and seed business at 332 S. LaSalle 
street, Chicago. Mr. Curry, Sr., is well 
known in the commission business and has 
been a member of the Chicago Board of 
Trade for many years. Mr. Curry, Jr., 
will become active with his father in the 
cash business and grain to arrive. 


My Dad, and 
his Dad, always 
found OLDS’ 
Old Gold Seeds 
dependable! 


Feed Dealers Find 
Olds’ Seeds Profitable 
To Feature... 


Over a half century of dependability stands back of your selling of OLDS’ 
Old Gold Brand SEEDS .. . they are easier to sell because they are 
backed by an extensive advertising campaign. You sell OLDS’ SEEDS 
with confidence knowing that they are verified as to origin — and recog- 
nized in the Soil Conservation program. WRITE to be put on our 
mailing list of current market prices. Share in OLDS’ SEEDS profits! 


Certified and Hybrid Seed Corn e@ Pedigreed Grains 


L. L. OLDS SEED CO. 


Dept. 21 MADISON, WISCONSIN 


Listen, fella— 


Take a tip and in- 
vestigate the Larro 
franchise. Larro Feeds 
for cows, hogs, calves, 
dogs and poultry get 
the results feeders 
want. You _ benefit 


through steady repeat 
sales, improved busi- 
ness, increased profit. 


Drop a card today for 
full details. 


During the past 12 months, we have sold approximately 90 per cent of the 
cod liver oil used in the territory that we serve in northern Illinois and southern 
Wisconsin. We have also distributed a number of carload shipments of our 
Peerless brand Cod Liver Oil to large mixers throughout the state of Wisconsin. 


Peerless brand oil has been tested by the Department of Agriculture at 
Madison and has proved very satisfactory in actual feeding tests. 


For the mixers not using straight cod liver oil, we offer Vitand Concentrated 
U.S.P. Cod Liver Oil. There are no substitutes for Vitand, so before you 
purchase your concentrated cod liver oil, learn about Vitand and get our 
prices delivered to your station. 


WHOLESALE ONLY. YOUR PATRONAGE IS APPRECIATED 


FARLEY FEED CO, 


Importers of Pure Norwegian Cod Liver Oil and Peat Moss 


BLACKSTRAP MOLASSES 


@ has same carbohydrate feeding value as corn, pound for 
pound—And it’s selling at about half the price of corn. 
When you use “Manard Quality” Blackstrap you get 
extra nutritive value in your feeds as “Manard Quality” 
contains about 1% less moisture and 1% more solids than 
“Standard” Blackstrap. 


MANARD MOLASSES CO., New Orleans 
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“lM IN THE FEED 


BUSINESS TO MAKE MONEY! 


hat’s Why! Feature 
Armour’s Feeds!”’ 


@ There’s always a reason for success! ... The success of 
Armour’s Supplementary Feeds is easy to explain. They give 
every stockman just what he wants... results! They save 
him plenty of money on costly grain feeds...they bring his 
animals to market shape quicker... and they put a finer 
finish and sounder flesh on every animal. That’s why the 
Armour line is a favorite with stockmen 
everywhere . . . and that’s why Armour 
users are the dealer’s best salesmen. Take 
advantage of the money-making possibil- 
ities of Armour’s popularity. .. . Feature 
the Armour line for bigger and better 1938 
sales! 


ARMOUR 
AND COMPANY 


Distributors of Armour and Morris 
Brand Feeds 


For further information on these quality feeds, write to the Animal Feed Department, 
Armour and Company, Union Stock Yards, Chicago, IIl. 


Armour’s Digester Tankage 
Highly digestible and palatable. 
Light, mealy, high in rotein. 
Puts sounder flesh on hogs in 
less time. A money-maker for 
every dealer! 


Armour’s Meat and Bone Scraps 
Guarantees more eggs. 

stronger, sturdier chicks, Adds 
essential minerals and proteins 
to the diet. A fast seller in any 
feed store. 


We are telling poultry feeders, all 
over the country in National and Sec- 
tional magazines and then telling them 
again over 38 Radio Stations, of the 
economy and safety of feeding PILOT 
BRAND Oyster Shell. These two 
powerful selling 
forces are working 
daily the year 
around for PILOT 
BRAND dealers. 


PILOT 


BRAND 


OYSTER SHELL-~ 
FLAKE 


OYSTER SHELL PRODUCTS CORPORATION 
New Rochelle, N. Y. St. Louis, Mo. London, England 


e 
» 


@ SAMUEL SHARPE TURNEY;, 75, 
founder of the Turney feed store and ele- 
vator, Superior, Wis., died January 19. 


@ MAURICE HARRISON has become 
associated in the feed business with his 
father S. S. Harrison at Milford, N. Y., 
and the firm is now operating as S. S. 
Harrison & Son. 


PERSONNEL CHANGES 

L. C. Lindenberg has succeeded G. A. 
Holland as secretary and treasurer of Old 
Fort Mills, Marion Ohio and W. L. Short 
has been appointed sales manager. The 
firm announces plans for the enlarging of 
the sales area for its poultry and livestock 
feeds. P. Turner is president of the com- 
pany. 


in 38 
Do as hundreds of other local 
millers are doing, and boost your 
feed salese—AND PROFITS— 
by mixing and selling a line of 


stock balancers containing Ani- 
mal-Poultry Yeast Foam! 


FREE Formula and 
Merchandising 


Service 


Take advantage of FREE Yeast 
Foam formula and merchandis- 
ing service offered to millers 
buying from us! Leading farm 
papers carry Animal-Poultry 
Yeast Foam advertising every 
month. Users everywhere get- 
ting wonderful results! Every 
customer helps you win new 
customers! Write today for 
PROFIT FACTS. 


Northwestern Yeast Co. 


DEPT. FB 
1750 N. Ashland Ave., CHICAGO 


ANIMAL - POULTRY 
YEAST FOAM 
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e S?AMBAUGH CO. has taken over the 
business of the Steeb feed and seed store, 
Crovn Point, Ind. 

@ \{AURICE B. PARSONS 44, assist- 
ant manager of the Mill Mutuals agency, 
Minneapolis, died January 18 at Eitel hos- 
pital there. He had been associated with 


@ FARMERS MARKET feed mill, 
Bloomer, Wis., operated by Carl Pet- 
schow, was damaged by fire January 26 
with a loss placed at $1300. 

e@ D. E. HORN & CO., York, Pa., sus- 
tained a loss of $6,000, January 28, when 
fire destroyed several sheds containing 


You hnow 


the Success of 


the insurance firm since 1927. hay, straw and fertilizer. 


Sell Poultry..Dairy Sanitation at a Profit 


Sate: Effective- Economical 


@ Because it is so handy to use, so economical and so effective, poultrymen 
and dairymen become immediately enthusiastic about HTH-15. Stock this 
modern disinfectant and cash in on a year ’round profit maker. 


How HTH-15 is Used 
Poultrymen use HTH-15 as a dust to control colds and other respiratory Hl. ie ROUP, 
diseases. They put a little in drinking water to check spread of disease. They BRONCHITIS*STERILIZES 
use HTH-15 solutions to disinfect incubators, brooders, poultry houses POULTRY EQUIPMENT 
and equipment. 


Dairymen use HTH-15 solutions to sterilize dairy equip- 


ment. It kills bacteria, keeps bacteria counts low. HTH-15 | | 
meets the requirements of sanitary codes everywhere. It is | BA. li | AN 
safe to use on dairy metals. 
Comes in Powder Form ‘ES RAY 

Easy to handle—easy to use. A handy mea- 


suring spoon in every can—just add to water 
as needed. No waste from loss of strength, 
container breakage, freezing or lumping. 
Economical for user—an easy seller for you. 


Write for full details of our dealer proposition. 


STERILIZES DAIRY EQUIPMENT 
KEEPS BACTERIA COUNTS LOW 


613 


DR. SALSBURY’S 


Gets the round worms—keeps 
hens laying! 


th Pecos Valley Alfalfa Mill 
Builds customer confidence 
in your products and serv- 


ices! 


Sells easily—brings many re- 
PECOS SPECIAL peat orders! 
IT’S BETTER 


Go 


Piles up profits for you! 
Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


and Tonic! 
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SARDILENE= 


Now comes 


VI-TONE 


It’s The IDEAL Flock Wormer 


Dr. Salsbury’s Laboratories 


the Fortified 
Sardine Oil with 


Guaranteed Vitamin Content 


High Potency Sardilene 400 brings 
to the feed manufacturer new values 
and a money saving opportunity be- 
cause it carries all the advantages of 
Sardilene and in addition is fortified 
by means of highly potent A and D 
concentrates from natural sources. 
Fortifying this new product in this 
manner makes possible a guaranteed 
minimum of 400 A.O.A.C. Chick 
Units of vitamin D and 3,000 U.S.P. 
units of vitamin A per gram. ° 


Fully Tested 
It Guarantees the Vitamin 
Content of Your Feeds 


High Potency Sardilene 400 helps 
take the guess out of your feeds. 
Customers will quickly appreciate 
this standardized source of vitamins 
A and D. They know it will help 
toward better health, vigor, hatcl- 
ability, livability, egg quality, pig- 
mentation, etc. 


Use Less—Save Money 


High Potency Sardilene 400 is a 
pure, palatable oil remarkably low , 
in free fatty acid. Each batch is” 
chick tested before being released. 
Because of its guaranteed high po- 
tency only one-fourth as much as 
formerly is required, effecting a real 
saving in time and money. 


For full information, write 


F.E. BOOTH CO., Inc. 
Dept. 10 

Cleveland, Ohio 

San Francisco, Calif. 


Farley Building 
110 Market St. 


4 
4 
The MATHIESON -ALKALI WORKS (Inc.) 60 EAST 42nd STREET, NEW YORK 

MAKE A NOTE a 
ie — of THIS! 


BETTER CALVES SINCE 1885 


For more than 53 years farmers have used our com- 
plete substitute for milk in raising calves and pigs— 


No-MILK CALF FooD 


Why not join the 1100 satisfied feed dealers who are 
now distributing NO-MILK? Write now for prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 
FOND DU LAC WISCONSIN 


The WEED FOR IODINE 
PRESENT. Day FEED FORMULAS 
AND 
THE PLus VALUES oF THE 
SEAL OF APPROVAL 


@ BUREAU, tne. 


PORTFOLIO FREE 


Two booklets in one, chapters for Nutrition- 
ists, Sales Managers, Advertising Depart- 
ments . . . Every feed mixer, mineral or 
concentrate manufacturer should have this 
portfolio. Write for your copy today. 
Address Dept. F. B. 2. 


IODINE EDUCATIONAL BUREAU, INC. 


e A Grade for Every Need 


BIG SAVING! | 
MIX YOUR OWN specify 


Myles Farmers’ Salt 


10, _ 
ce 


Little Giant ‘WHIRLWIND’ Myles 


Works on vertical whirlwind principle. Loads 
at bottom and carries grain and dry mash 


*1,99 
=. = coe whirls them into an evenly Stocklik Blocks 
Mixes 500lbs.in10 Minutes 


Only requires two minutes for each aes of 
feed and every ingredient is completely blen 


d- 
ed. Won’t crack or waste feed. ee 
SPECIFICATIONS 


CONSTRUCTION: Heavy galvanized steel; 
seams welded; heavy angle iron frame; alemite 


ball b 85” high, 41” di t E 


or line shaft (gasoline engine). 


We. also manufacture BROWER’S New Orleans, Louisiana 
“GIANT eg ND” 

in 1000 an sizes. rite 

for complete details and special CHICAGO OFFICE ADDRESS 


introductory offer. 


BROWER MANUFACTURING co. | Room 1704 = 360 N. Michigan Ave. 


Box 2794 Quincy, Illinois 


Premier,,Peat Moss Corp. 
Vitamol Distributors 


Premier Peat Moss Corp., 150 Nassau 
street, New York, N. Y., has been ap- 
pointed general distributor for Vitamol, 
a new vitamin product manufactured by 
Vitamol, Inc., 91 Wall street, New York. 

“By a process invented after two years 
of research,” the producers announce, 
“the vitamin A which so readily escapes 
has’ been ‘trapped’ and remains stable 
even after mixing. By this new process 
vitamins are ‘sealed in’ to molasses which 
has been previously homogenized.” 

The product has been divided into two 
classifications, Vitamol X and Vitamol 
XX. The potency of the former is listed 
at 750 units of vitamin A per gram and 
130 units per gram of vitamin D. For 
the latter 3000 units of vitamin A and 400 
units of vitamin D per gram are claimed. 

Dr. George Lubarsky, well known in 
the industry, is the inventor of Vitamol 
and president of Vitamol, Inc. 


@ KIRKPATRICK GRAIN CO., Kirk- 
patrick, Ind., celebrated its 25th anniver- 
sary recently by holding a community din- 
ner for its stockholders. W. A. Gray was 
reelected manager. 


@ HARRY M. STRATTON Stratton 
Grain Co.; G. W. Winston, G. W. Win- 
ston Co., and J. Walter Rice, grain broker, 
are among those from Milwaukee, Wis., 


who are enjoying a winter vacation in 
Florida. 


When Customers 
Demand Vitamin 
Protection. ..What 
Is Your Answer? 


You don't have to qualify, hem 
and haw, make excuses about 
your vitamin content when your 
quality feeds are Vitamelk pro- 
tected. For, with the inclusion of 
five newly verified vitamins, 
making a total of 11 authenti- 
cated vitamins, Dawe’s Vitamelk 
assures definite vitamin protec- 
tion. 


The Vitamelk Seal, displayed on 
your product, is the mark of the 
genuine, the authoritative, which 
places your merchandise beyond 
argument in the field of vitamin 
values and likewise justifies its 
“quality” rank. 


Send today for the complete 
“PROFIT FACTS” on Vitamelk, 
their value to you and your 
business. 


DAWE'S VITAMELK CO. 
Division of Dawe's Products Co. 
Dept. FB-2 
4800 S. Richmond St. 
Chicago, Illinois 
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OHIO MEETING 

‘ae Ohio Grain Mill & Feed Dealers 
s. ciation will hold its annual convention 
at .ne Deshler-Wallick hotel, Columbus, 
June 26, 27 and 28. The holding of a 
an grading school is planned for the 
opening day. W. W. Cummings, secretary, 
.ounces that a program featuring speak- 
ers of national fame is to be presented 
an. that the annual banquet with unusual 
entertainment will be held Monday eve- 
ning. 


@ ROY GUSTAFSON has taken over the 
management of Clinton feed mill Orton- 
ville, Minn. 


@ MARTIN J. SLESSMAN, 60, presi- 


dent of Slessman & Son, grain and feed 
dealers, Clyde, Ohio, died January 3. 


Order a Mixed Car of 
Golden Loaf Flour 
(The Flour with the Vim and Pep left in) 

= 


Bran and Middlings 


—Higher in Protein— 


TENNANT & HOYT CoO. 
LAKE CITY, MINN. 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


Inset: 
cylinder, 
with Planetary 
gear speed re- 
ucer, 
25% to 50% on 
operating costs. 


DRY FEED MIXER 


Triple Action 


Here is the greatest value your money can 
buy in a dry feed mixer. Planetary gear 
drive saves power costs, and an exclusive 
spiral flight supplements the work of 
ribbon agitators, to give the best mixing 
job you could ever want. 


Agitator 
which 


saves 


1. Combination V-Belt and Plan- 
etary gear drive cuts power costs. 
One-ton mixer requires only 5-h.p. 
2. Loading hopper. 3. Elevating 
leg. 4. Sacking spout. 


Everything Jor Every Mill, Elevator 
and Feed Plant 
The Strong-Scott Co. 


Minneapolis Min Great Falls Mont. 


SAFE! 


Waterloo Mills Company 
@ Wholesale Flour and Feed 


Waterloo, lowa 


CARLOADS . . TRUCKLOADS 
L. D. Phones 27 and 28 


~ 


O 


730-732 GRAIN & STOCK EXCHANGE - - - 


NORGE COD LIVER OIL 


@ Assure yourself of satisfied customers and extra profits by using 
NORGE cod liver oil in your poultry mashes and other feeds. 
NORGE is 100% Pure Cod Liver Oil, tested for required 
contents of vitamin A and D. Order your spring and summer 
requirements now. 


Shipment from Milwaukee Same Day Your Order Is Received 


DEUTSCH & SICKERT COMPANY 


MILWAUKEE, WIS. 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

@® WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@® REGROUND OAT FEED 
® OAT GROAT FLOUR 

@ PULVERIZED OATS 


Des Moines Oat!Products 
Company 
DES MOINES, IOWA 
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Order from | SCC q 

HEADQUARTERS | 

SE. FOR FEED MIXING 
TANK CARS - BARRELS - DRUMS) 

QUALITY AND SERVICE UNEXCELLED 

PHILADELPHA 
— 


is Sell the feed that satisties/ 
Kydes GLE Meal sa. boon the 


standard of satisfaction for over 26 years because it 
has these valuable features: 


@ Steam cooked by special process 
@ Easy and quick digestibility 

@ Less danger of scours 

@ Saving of 14 to 4 on feeding cost 


Also Flaked For Dry Feeding 


e's Cream Calf Flakes, the superior method 
of dry semis | is going over big with dealers 


everywhere. Investigate this new dry feed, 
write— 
RYDE & COMPANY 
THE SPOTTED BAG HITS — 5425 W. Roosevelt Rd. Chicago, Illnois 


EMPLOYMENT BUREAU 


A complimentary, confidential service— 
address your inquiries to The Feed Bag 


POSITIONS WANTED 
Manager of farmers elevator or feed store, 
Operated own business for 15 years. Has had 
good deal of resale work in rural districts, 
—_ - married, six children. Refer to No. 


Manager or salesman of flour, feed or general 
merchandise store, 15 years’ experience in selling 
feeds and managing branch stores. Age 36, 
married, 6 children. Can furnish good refer- 
ences. Refer to No. 1072-A. 


Manager of feed store. Employed at present 
but seek change in location. Able to produce 
results and get a lot of work done in a short 
na 25, married, 2 children. Refer to No. 


Elevator manager or feed salesman. Experi- 
ence in handling cooperative elevator affairs 
also livestock and shipping. Thoroughly ac- 
quainted with grain and feed trade. Age 48 
years, married, one child. Refer to No. 1172. 


When in the Market: 

For Poultry Wheat—Feed Oats— 

1°, Wheaty Barley — Feed Barley = 
| Corn= Feeding Screenings. 


Write or wire for quotations. 


IAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINN. 


e| “All your needs in grain and feeds” |@ 


é Sunset Feed & Grain Co., Inc. 


e FEED JOBBERS e 


CHAMBER OF COMMERCE BRANCH OFFICE 
4 BUFFALO, N. Y. MIDDLETOWN, N. Y. 
Distributors of: 
CLO-TRATE SOY-O-CIDE COXOL 
A Cod Liver Oil For- The spray with the For 
o tified in Vitamins Soybean Oil Base 
.” A and D (No kerosene) Coccidiosis 


WRITE US FOR FURTHER INFORMATION 


PRINTED 
INDIVIDUALITY 
ALL BAGS VACUUM CLEANED 


WE BUY FREDMAN BAG CO. 
SURPLUS BAGS MILWAUKEE, WIS. 


USED 


BURLAP 


AND 


COTTON 
BAGS 


TWINE 


e466 


Sales, office or management position in mill- 
ing business. 25 years’ experience. Excellent 
references. Age 55, married, one child. Refer 
to No. 1173. 


University Graduate wishes position as ac- 
countant, auditor or executive. Excellent refer- 
ences. Age 35, married. Refer to 1201. 


Sales or office position in feed business. Feed 
dealers son now in employ of father desires 
position in feed jobbing or manufacturing office 
preparatory to developing into sales position. 
Refer to No. 171. 


Manager, grain or feed business. Southern 
states preferred. 3 years experience, well recom- 
mended. Age 26, married, three children. Refer 
to No. 2810 THE FEED BAG. 


POSITIONS AVAILABLE 


Salesman. Iowa and Illinois territory for 
well known feed ingredient manufacturer. Good 
opportunity for right man. Refer to No. 1173A. 


Salesman to sell full line manufactured feeds 
in Pittsburgh, Washington, and Northern Ohio 


CEREAL 


GRADING CO. 


MINNEAPOLIS 


Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


WE EAT 40% MORE FEED 
From Universal Cardboard Feeders 


In a 3-week test, starting 1 day old 
chicks, those fed from Universal Cardboard Feed- 
ers ate 40% more feed than chicks using metal 
feeders. They could not kick and waste feed or 
pollute it from droppings. They ate it! Poultry 
raisers buy new Universal Cardboard Feeders for 
each brood, buy feeds and supplies from dealers 
whose name is printed in advertising space on 
feeder. Write for PLAN that tells you how Uni- 
versal Feeders can help increase sales and profits. 
GENERAL DISTRIBUTING CO.,Inc.,Box A, Newton,Kans. 


THE FEED BAG — February, 1938 


4 
i 
ty 
\ 
= = 
\ 
= 
| 
- | 
| 
4 
O 
| ESTABLISHED 1889 YOUR AD PRINTED HERE 
\ 
‘ 


ter::tory. Must know poultry and cows. Give 
age, experience and previous earning capacity. 
Refer to 1271A. 

Salesman wanted—preferably with farm back- 
ground with feeding experience to sell popular 
line of stock and poultry remedies, etc., to 
coves Northern Illinois or Southern Indiana. 
Refer to No. 281A. 


Listrict supervisor for the states of Michigan, 
Wisconsin, Indiana, and Illinois. Must have 
retzil merchandising experience in stock and 
poultry remedies, disinfectants and insecticides. 
Refer to No. 2081A. 


e H. C. RODGERS, Michigan Seed & 
Feed Co., Dearborn, Mich., has announced 
the purchase of a sit2 on which he will 
construct a new and larger feed store. 


@ JAMES O’ROURKE, president, Berks 
Products Corp., Reading, Pa., dealers in 
coal and feed, died January 21. He was 
70 years old. 


@ J. R. RASMUSSEN CO., Marshall, 
Minn., has been incorporated with a capi- 
tal stock of $25,000. Incorporators are 
H. A. Drew, E. J. Dorsey and H. C. Whit- 
ten, all of Minneapolis. 


GOOD RATIONS PAY 

When cattle feeding margins are get- 
ting small, a good ration will help insure 
a profit, points out E. T. Robbins, live- 
stock extension specialist, college of agri- 
culture, University of Illinois. During 
the past ten years of cattle feeding at the 
college, the best rations each year aver- 
aged about $11.50 more net income per 
steer than the poorest rations. 


MORE \THAN 


TONS OF EXPERIENCE 


Opportunity for dealers in new fertilizer 
consuming territories. Write 


Virginia-Carolina Chemical Corp. 
EAST ST. LOUIS, ILLINOIS 


| HONOR ROLL 19 | 


All Barley Shippers 


Now is the time to get farmers to- 
gether and show them the profits in 
sowing pure seed barley—Oderbrucker 
or Wisconsin “38” preferred—because 
of their malting qualities. Beware of 
two-rowed mixtures. Mail us samples for 
analysis. Ship that next car of grain to 


FRASER-SMITH CO. 


BARLEY AND RYE’ SPECIALISTS 


MILWAUKEE 
MINNEAPOLIS CEDAR RAPIDS 


Grain Futures 
Exclusively 


Trade Through 
G. W. WINSTON CO. 


Grain and Stock Exchange 
MILWAUKEE, WIS. 


BRANCH OFFICE 
Madison, Wisconsin 
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All Farm Feeds Will Give Better Results 
IF YOU USE FISH MEAL... 


Supplies a combination of Pro- 
teins and Minerals seldom found in 
one Feedstuff. 


Write, Wire, or ’Phone us for 
delivered price—any quantity. 


THE CHAS. M. STRUVEN COMPANY 


411 National Marine Bank Bldg. Baltimore, Maryland 


Increases when you Feed P EAR L GR ; | 


Actual tests have proven its value in increasing egg yields . . . 
rofits have been increased by suggesting that poultry raisers 
eed Pearl Grit. It’s the double purpose limestone ration that 
gives grinding material and the necessary calcium carbonate for 
bone and egg structure. 
A great many feed mixers have taken advantage of the oppor- 
tunity to purchase both their poultry grit and calcium car- 
bonate in split cars from the same concern, thus enabling 
them to reduce shipping costs. Write 
today for details—no obligation. 


PEARL GRIT CORPORATION 


Dept. FB-28 Piqua, Ohio 


Winter Egg Production 


“PEARL GAIT CORPGM 
PIQUA-OHIO Z 


a 


FOR GRINDING, FOR BONE, 
FOR SWELL 
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Back of Every B 
aCK VOY ag 
Better Crops Bigger Profits 
: 
FISH MEALig: 
« 
f 
£ 100 LBS. 
FOR N 
FOR ' 
SHELL 
4 
ton 


CLASSIFIED 


Service department for our readers. Low 
Rates: 35c per line; minimum, four lines 


including heading. Figure approximately 
seven average words per line. 


FEED EQUIPMENT FOR SALE 
Mill 30’x 60’, tile and frame construction. 
Cement basement floor; 9,000 bu. grain storage 
consisting of 6 separate bins. Storage and mix- 
ing floor on level with R.R. cars and custom 
loading platform. Private siding on Penn. R.R. 
and in switching limits of B.&L.E.R.R. 
MILL MACHINERY all in A-1 condition as 
follows: 
1—1 ton Sprout Waldron batch mixer, 10 HP 
motor driven. 
1—Sprout Waldron separator, belt driven. 
1—Sprout Waldron Molasses blender, cap. 5 ton 
per hr. 15 H.P. motor attached. 
1—-Molasses pump, 5 H.P. motor attached—in- 
cluding meter and piping. 
1—2,000 gallon molasses storage tank. 
1—Bower corn crusher, belt driven—10 H.P. 
motor. 
1—-22” Bower Attrition mill with two 15 H.P. 
motors attached. 
Elevators belt driven with 5 H.P. motor. 
Will sell mill and equipment as a unit, or will 
sell machinery separately. Any reasonable cash 
offer considered. Reason for selling—other inter- 
ests take up time. Write J. A. ADAMS & SONS, 
Mercer, Pa. 


FEED MIXER FOR SALE 
One ton capacity—fiour level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o THE FEED BAG, Milwaukee, Wis. 


CORN CRACKER & GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-1 condition, guarantee. Write CM-116, 
c/o THE FEED BAG, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 h.p. motor — used only ‘short time. 
Like new. Bargain for cash. Write MM-116, c/o 
THE FEED BAG, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
One No. 4 Anglo-American Miracle Ace 
Super Hammer Mill, 75 h.p. direct connected 
motor, A-1 condition, sacrifice for cash. Write 
DK-46, c/o THE FEED BAG, Milwaukee, Wis. 


Avoid Coccidiosis 
And other chick diseases by adding 
UNIVERSAL YEAST 
To your starters and growers. Free formula 


service. 
Rice Laboratories, Inc. 
Minn. 


PROFITABLE PLANT FOR SALE 
Money making flour, feed and mill business. 
Real estate, plant, equipment, established trade 
and brands. All go for $9,700. Terms on part. 
Best town in Ohio. Proposition positively worthy 
your immediate inspection. HERMAN & 
HURST, Chillicothe, Ohio. 


SALESMAN WANTED 
Opening for feed salesman with knowledge of 
poultry and cows. Sell full line of manufactured 
feeds in areas of Pittsburgh, Washington and 
Northern Ohio. State age, experience and pre- 
vious salary. Write MK-181, THE FEED BAG, 
Milwaukee, Wis. 


Dassel, 


BUSINESS FOR SALE OR RENT 
Flour, feed, grain, cement and coal business. 
Truck scale, coal conveyors, electric feed mill, 
cob grinder, and grain cleaner. Warehouse, feed 
mill and coal yard. Located in real dairy farming 
territory. Write J. W. MUENCH, Francis, Creek, 
Wis. 


| 

you have an established feed territory in Ohio 
or Indiana and are interested in bettering your- 
self or increasing your income, get in touch 
with us at once by answering this ad. You can 
write your own ticket if you can fill the above 
requirements. All answers will be held in strict 
confidence. Write MH-281, THE FEED BAG, 
Milwaukee, Wis. 


FEED SALESMAN WANTED 
We have an opening on our sales force for a 
good feed salesman in Ohio. Complete line of 
good feeds and concentrates. Reputable organ- 
ization. Write HM-742, THE FEED BAG, Mil- 
waukee, Wis. 


HATCHERY FOR SALE 
12,000 capacity hatchery in Illinois near 
Chicago. Sold 188,762 chicks in 1937. Located 
in city of 30,000 with only one other hatchery. 
Other interests reason for selling. Write FI-281, 
THE FEED BAG, Milwaukee, Wis. 
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BUSINESS FOR SALE OR RENT 
Flour, feed, seed, grain and coal business 
located in North Central Wisconsin. Good dairy 
farming territory. Excellent opportunity—Easy 
terms. Write HN-21 c/o THE FEED BAG, 
Milwaukee, Wis. 


DEALERS WANTED 
Baby Chicks. Attractive proposition for deal- 
ers to book chicks for high class breeding farm. 
Write us today. LUX LEGHORN LAND 
FARMS, Hopkinton, Ia. 


Ground Oat Groats 


Low Fibre Conte 


NORTH EAST FEED MILL CO. 
MINNEAPOLIS, MINN. 


FOR SALE OR RENT 
Flour and feed warehouse. Good distribution 
point. Write today, N. G. WIGGENS, Wadena, 
Minnesota. 


FOR SALE 
700 name McCaskey Charge Account System 
with Class B fireproof safe, $200.00. Reinders 
Bros., Elm Grove, Wis. 


@ FASCO MILL, Welland, IIl., is under- 
going minor repairs. Art Zimmerman is 
manager. 


@ GILBERT WITHEE, son of Frank 
Withee, Waterman Milling Co., Water- 
man, Ill., returned recently after spending 
two weeks in a hospital. His hands and 
feet were badly frozen while he, a mem- 
ber of the volunteer fire department of 
the town, was combating a blaze in a coun- 
try home. 


TRUCK OR CARLOADS 
MEAT SCRAPS 
LINSEED OIL MEAL 
DRIED MALT SPROUTS 
Maney Bros. Mill and Elevator Co. 
MINNEAPOLIS, MINN. 


[ress 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 


High Grade Color Printing 
Catalogs and Trade Publications 


INVESTIGATE 
The New All Purpose 


Marion Mixer 


Dry Mix — Molasses Mix 
Mineral Mix 
Cod Liver Oil Mix 
HANDY SACK BALER CO. 


MARION. 


MILLFEED — CLEARS 
-KANTAR FEED CO. 


Corn Exchange Building 
MINNEAPOLIS, MINN. 
DAKOTA MILLING CO. 
Mixed or Straight Cars 
MILL FEED . . . FLOURS 


510 Hodgson Building 
MINNEAPOLIS MINNESOTA 


HAY and MILL FEED 


Write for Prices 


Midland Hay & Feed Co. 


MINNEAPOLIS, MINN. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO. 


Wholesale Grain and Feed Merchant: 
502 Corn Exchange Bldg. Slinnenpolie 


«FOR FEED CALL » 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


COTTONSEED MEAL 
LINSEED MEAL — KENT 
BABY BEEF SUPPLEMENT 


BARGE — RAIL — TRUCK 


Mississippi valley Grain & Feed Co. 


Muscatine, Iowa 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


~ (At it since ’92 
Merchants Exchange ee Louis, Mo. 
Kansas City, Mo. 


Board of Trade Bldg. 
Newsome Millfeed Co. 
MILLFEED JOBBERS 


624 Dwight Building 
KANSAS CITY MISSOURI 
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Mill for. Don’t forget to say you saw the Ad in THE FEED BAG 
merl, operated by Ed Provart. 


DAISY BATCH FEED MIXERS 


Manges type. Capacities from % to 2 tons per batch. Requires only 

H.P. on 1-ton size. Loads, mixes, discharges and sacks a ton batch in 
Pe minutes. Entirely self contained. Quiet in operation. Motor or belt 
drive. Write for complete information and low factory-to-user prices. 


R. R. HOWELL & CO. 


\, 2 MALCOLM AVE. S. E. MINNEAPOLIS, MINN. 


e H LIHAN FEED MILL, Hoosick 
Falls. N. Y., was destroyed by fire, Janu- 
ary 2, with loss estimated at $15,000. 


e « B. GAINES SONS CO., Bristol, 
Wis.. have dissolved partnership. The busi- 
ness it Bristol will be continued by H. H. 
Gaines, while John Evans and his son take 
over the Salem, Wis., yards and business. 


@ During medieval times, it took an 
entire flock of sheep to supply enough 
parchment to deed away an acre of Eng- 
lish land. 


MILL MACHINERY 


Get our New Low Price on the 1938 
Model Feed Mixer with all latest im- 
provements. Write for details. 


@ if given a chance the hog is one of the 
cleanest of farm animals. The hog is not 
naturally dirty or filthy. 


@ (George Washington was among the first 
to recognize the dangers of a single crop 
system of agriculture and the value of a 
vegetable cover to protect soil from bee pc THE DUPLEX MILL & MFG. CO 
SPRINGFIELD, OHIO 
RABBIT FEED 

Arcady Farms Milling Co., Chicago, IIL., 
is now marketing Rockland rabbit ration 
through its dealer organization. This rab- CORN) i OATS tis WHEAT » BARLEY 
bit feed has been manufactured for the te 


past few years by Arcady for Judge Harry 3s . M U LLI N & D) | LLON COM PAN 


G. Herrlein, Rockland Farms, New City, RELIABLE GRAIN MERCHA TS 
N. Y., well known rabbit judge and breed- MINNEAPOLIS _ N 


ing experts. It is produced in pellet form. 
SEEDS--GRAINS| | DENVER | 


FEEDS--SOY BEANS | | ALFALFA | 
MALTING BARLEY | | 


Everything for Mill and Elevator 


BUY NOW 


Green 
Fresh 
Nutritious 


ALL GRADES and GRINDS 


RAISES FINE CALVES 
AT LOWEST COST 


We Buy, Sell, Mill and ‘} 
Deliver with our own 
Equipment on One Profit. 


GREEN & COMPANY | | {he Denver Alfelie 


on Milling & Products Co. 
ncorporate 

LAMAR, COLO. 
EVANSVILLE WISCONSIN 2 
“Phone 55 Collect” Private Exchange 


ST. LOUIS 
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BLATCHFORD CALF MEAL CO. 
20 Madison Street Waukegan, Ill. 


FELD MIXER AM 
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MEAL 
BIRO 
A BRAND 
Good to the fast drop’ 
ESTAULISHEO IS 4800 
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RIEBS VIEW 


Vol. 6, No. 2 February, 1938 Milwaukee, Wis. 


WISE ECONOMY 
Ship Us Your 


MALTING BARLEY 
And Let Us Sell You Your 


FEED BARLEY 
and OATS 


It Will Pay You to Get Our Quotations 


THE RIEBS CO. 


Grain and Stock Exchange 
MILWAUKEE WISCONSIN 


DRIED 


SKIM MILK 


DRIED * 


BUTTERMILK 


You can depend on us to 
live up to our reputation as 
“The Milk Man of the North- 
west.” Complete stocks on 
hand at all times. 


PROMPT AND FUTURE SHIPMENTS 


LA BUDDEFEED & GRAIN CO. 


741 N. Milwaukee St., Milwaukee, Wis. 


NO DOUBT ABOUT IT 
This UNIQUE Combined Cutter and 
Grader will definitely increase your profit! 


This is the most complete and most profitable outfit on the 
market for producing clean ae cracked corn. It is neat and 
compact — everything is 
placed in one substantial 


It CUTS trame. The 

to your mill ready to be 

and GRADES connected to power. No 
and CLEANS pom changes to your 
. uilding — no expensive 

all in — millwright charges. The 
operation. machine operates efficient- 

ly at all times with the 


least possible maintenance 
and is, indeed, a profit 
producer. 


Built in 
two styles 
Knife Cutter 
Disc Cutter 


Two Capacities 
1500 and 2500 
Pounds per hour. 


Write us for infor- 
mation on any item of 
Feed Mill Equipment. 


ROBINSON MFG. CO. 


MUNCY, PA. 
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| XPERIMENTS have shown that minute quantities of 
iodine and manganese are needed by poultry and 
animals. Limestone Products Corporation now gives 


you an easy method of adding these two minerals to 
feeds in the small quantities required. 


IODIZED CALCITE 


A precise combination of potassium iodide and cal- 
cite flour. Mixed fresh as ordered—no loss of iodine 
content due to storage. 


MANGANESED CALCITE 


Calcite flour combined with manganese sulphate in 
the exact ratio you want. 
These precision-built mineral supplements are as 
easy to use as ground limestone. They provide a 
. simple, economical, accurate way to put these im- 
portant “‘trace’’ minerals into your feeds. 


Write or wire for quotations, samples, and information. 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 
NEWTON, N. J. 
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Iw Vitamins A ano D 
For Poultry and Live Stock 


NOT USP - YELLOW MAX FFA 


400 AQAL CHICK UNITS OF VITAMIN D 
3000 U.S.A UNITS OF VITAMIN 


CLO-TRATE 


is guaranteed to contain not 
less than 3000 U.S. P. units of 
vitamin A and 400 chick units 
of vitamin D per gram. And 
every batch is tested on both 
chicks and rats before ship- 
ment. 


“ERVICE is important, too. And the 
service given by a shoe ... as with many ingredients used in feeds 
... depends upon those “hidden qualities” or properties that only 
hard use reveals. There are:many brands of oil supplements, for 
example, with similar guarantees but the difference between them 
in feeding value does not appear on the drum-head or in the ad- 
vertising. 
Only when the integrity of the manufacturer is known, can you be 
certain of the reliability of his product. You can have confidence 
in CLO-TRATE for it is well-established and produced by one of 
the world’s largest manufacturers of vitamin products. 
The “hidden qualities” in CLO-TRATE show up under severe 
conditions. Use CLO-TRATE in your feeds and obtain dependable 
vitamin A and D fortification. 


WHITE LABORATORIES, Inc. 


Formerly HEALTH PRODUCTS CORPORATION 
Manufacturers of... Cod Liver Oil Concentrate Products 


NEWARK, N. J. ST. LOUIS, MO. 
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KING MIDAS FLOUR MILLS 


nod 


_~ ING MIDAS is milled to one standard— a 
~~ quality that always pleases the house- 
wife. Day after day it produces uniform 
baking results in millions of American homes 
because King Midas quality is never varied 
to meet ruthless, price-cutting competition. 
This consumer good-will assures the dealer 
of profitable, repeat business. King Midas 
Quality wins and holds a class of trade for 
its dealers that cut price offers cannot tempt 
from them. It IS worth all it costs. 


MINNEAPOLIS, MINNESOTA. 
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